DAFTAR PUSTAKA

Az-Zahra, P., Sukmalengkawati, A., & Yas Anggana, S. (n.d.). Pengaruh Digital
Marketing Terhadap Minat Beli Konsumen. 6(3), 2022.

Aryani, M. (2021). Analisis digital marketing pada hotel kila di kabupaten lombok barat

terhadap kepuasan konsumen. Jurnal Visionary: Penelitian Dan Pengembangan
Dibidang Administrasi Pendidikan, 9(1), 22-32.

Fardan Nur Chariri. (2023). Pengaruh Store Atmosphere, Digital Marketing dan
Lifestyle Terhadap Keputusan Pembelian Dengan Minat Beli Sebagai Variabel
Mediasi.

Gumulya, D., & Helmi, I. S. (n.d.). Kajian Budaya Minum Kopi Indonesia.

Ikrimatul Fathiyah, & Audita Nuvriasari. (2024). The Role of Service Quality, Product
Quality, and Price in Creating a Competitive Advantage Coffee Shop in Cirebon
City. Formosa Journal of Multidisciplinary Research, 3(3), 415-426.
https://doi.org/10.55927/fjmr.v3i3.8596

Indriastuti, M., Chariri, A., & Fuad, F. (2023). Enhancing firm value: The role of
enterprise risk management, intellectual capital, and corporate social responsibility.
Contaduria y Administracion, 70(1), 184-210.
https://doi.org/10.22201/fca.24488410e.2025.5185

Lee, S.-M., & Kim, H.-K. (2021). A Study on the Impact of Coffee Service Quality on
Customer Satisfaction and Loyalty. In Turkish Journal of Computer and
Mathematics Education (Vol. 12, Issue 10).

Liliana Dewi, & Shafamila Handininta Putri. (2022). Service Quality, Customer Value,
and Price To Consumer Satisfaction At Kopi Kenangan Coffee Shop. International
Journal of Social Science, 1(6), 987-992. https://doi.org/10.53625/ijss.v116.1918

Nur, N., & Hizkia Raja Lumban Batu. (2024). Analisis Minat Beli Penikmat Kopi di
Tinjau Dari Harga, Kulitas Produk dan Layanan. Jurnal Manajemen Dan
Perbankan (JUMPA), 11(2), 12-22. https://doi.org/10.55963/jumpa.v11i2.645

Nur Nabilah, 1. (2022). Pengaruh experential marketing, emotional branding dan
service quality terhadap loyalitas pelanggan di IKIO Coffee Madiun.

Maria, M., & Anshori, M. Y. (2013). Pengaruh kualitas produk dan kualitas layanan
terhadap kepuasan konsumen King Cake. Jurnal Manajemen teori dan
terapan, 6(1), 1-9.

Prasetio Utomo, Fatasya Aulya Ngindana Zulfa, Fitriyah, & Sudarmawan, B. N. (2023).
Influence of Digital Marketing and Service Quality on Consumer Preferences for

Coffee Shops in Malang City. Peradaban Journal of Economic and Business, 2(2),
190-206. https://doi.org/10.59001/pjeb.v2i2.107

127



128

Putra, A. R., & Setyadi, M. H. (2022). Pengaruh Digital Marketing, Kualitas Produk,
dan Harga Pada Kualitas Pelayanan di Coffee Shop Janji Jiwa. In Journal of
Indonesia Marketing Association (Vol. 1, Issue 1). https://journal-ima.org

Putri, S. T. O., & Sulaeman, E. (2022). Pengaruh Digital Marketing dan Kualitas
Pelayanan terhadap Keputusan Pembelian Konsumen Coffe Shop pada Kedai Kopi
Anaqi Di Kabupaten Subang. J-MAS (Jurnal Manajemen Dan Sains), 7(2), 906.
https://doi.org/10.33087/jmas.v7i2.564

Ria Hafni Nasution, W. D. S. (2022). Pengaruh Store Atmosphere, Product Quality Dan
Service Quality Terhadap Keputusan Pembelian Kopi Bel Medan Johor: Vol. IX
(Issue 2).

Rifqiyyah Silfiyyatur, & Surianto Moh Agung. (2024). Pengaruh Digital Marketing,
Kualitas Produk dan Kualitas Layanan pada Keputusan Pembelian Ulang Pada
Coffee Shop Waktu Kopi PPS. http://ejournal.unma.ac.id/index.php/entrepreneur

Taufik, A., Santoso, S., Fahmi, M. 1., Restuanto, F., & Yamin, S. (2022). The Role of
Service and Product Quality on Customer Loyalty. Journal of Consumer Sciences,
7(1), 68—82. https://doi.org/10.29244/jcs.7.1.68-82

Yani, Y. A., Rimbano, D., & Famalika, A. (2025). The Influence of Digital Marketing
and Service Quality on The Purchase Decision of Selangit Coffee Products With
Customer Satisfaction as A Moderation Variable. In BDJ Smart : Breakthrough
Development Journal in Strategic Management & Marketing (Vol. 1, Issue 1).

Yulianti, Y., & Deliana, Y. (2018). Gaya Hidup Kaitannya dengan Keputusan Konsumen
dalam Membeli Minuman Kopi. Jurnal AGRISEP, 17(1), 39-50.

Sidanti, H., Juliyanti, W., & Purwanto, H. (2024). Membangun Ekonomi Desa Melalui
Penguatan Digital Marketing bagi Pelaku UMKM Desa Tempuran, Kecamatan
Paron, Kabupaten Ngawi. Jurnal Pengabdian Masyarakat Bangsa, 2(1), 42-47.

Sidanti, H. (2022). Pengaruh digital marketing terhadap online purchase intention
melalui perceived ease of use, perceived useffullness, costumer attitude, perceived
risk di UMKM Kota Madiun (Doctoral dissertation, Universitas Negeri Malang).

Susanto, B., Hadianto, A., Chariri, F. N., Rochman, M., Syaukani, M. M., & Daniswara,
A. A. (2021). Penggunaan digital marketing untuk memperluas pasar dan
meningkatkan daya saing UMKM. Community Empowerment, 6(1), 42-47.

Wahyudiamantika, A. A. (2022). Pengaruh Kualitas Pengalaman Terhadap Loyalitas
Konsumen yang Dimediasi oleh Nilai yang Dirasakan Konsumen dan Kepuasan
Konsumen.(Studi pada Konsumen Ikio Coffee Kota Madiun).

Nindhita, V., & Arifin, A. (2024). Analisis faktor penyebab fenomena ngopi dalam
budaya work from cafe: Studi perilaku konsumen. Journal of Social, Culture, and
Language, 2(2), 25-32.



129

Satia, A., Sembiring, D. T., Joven, A., Ompusunggu, S., Suganda, F. F., & Marthino, E.
(2023). Analisis Penerapan Digital Marketing Pada Umkm Kedai Kopi
Nusantara. Jemba: Jurnal Ekonomi, Manajemen, Bisnis Dan Akuntansi, 2(4), 333-
338.

Yu, H., & Fang, W. (2009). Relative impacts from product quality, service quality, and
experience quality on customer perceived value and intention to shop for the coffee
shop market. Total Quality Management, 20(11), 1273-1285.

Munawaroh, M., & Simon, Z. Z. (2023). The Influence of Store Atmosphere, Service
Quality, Product Quality, and Price on Customer Satisfaction. Research of Business
and Management, 1(1), 32-40.

Taufik, A., Santoso, S., Fahmi, M. 1., Restuanto, F., & Yamin, S. (2022). The role of
service and product quality on customer loyalty. Journal of Consumer
Sciences, 7(1), 68-82.

Utomo, P., Zulfa, F. A. N., & Sudarmawan, B. N. (2023). The Influence of Digital
Marketing and Service Quality on Consumer Preferences for Coffee Shops in
Malang City. Peradaban Journal of Economic and Business, 2(2), 190-206.

Dwiputri, R., Isyanti, P., & Sumarni, N. (2024). Pengaruh Digital Marketing dan Brand
Awareness terhadap Keputusan Pembelian pada Produk Kofieboy. AKADEMIK:
Jurnal Mahasiswa Humanis, 4(2), 488-498.

Putra, P. S. C. (2024). Pengaruh Content Media On Experiential Marketing, Service
Quality, Customer Satisfaction Pada Consumer Wellbeing Di Kedai Filosofi Kopi
Yogyakarta (Doctoral dissertation, Institut Teknologi Sepuluh Nopember).

Hidayah, C. I. N., & Aryanto, V. D. W. (2024). Pengaruh Kualitas Pelayanan dan
Promosi Instagram Terhadap Keputusan Pembelian Melalui Minat Beli Sebagai
Variabel Intervening (Studi Pada Konsumen Coffee Shop Purun Kopi di
Purwodadi). Economics and Digital Business Review, 5(1), 373-383.



