DAFTAR PUSTAKA

Abdillah, L., Nirmala, & Pahlevi, A. (2024). Pengaruh Citra Merek , Kualitas
Produk , Persepsi Harga Dan Electronic Word of Mouth Terhadap Minat Beli
Skincare Wardah Pada Mahasiswi Universitas Wijayakusuma Purwokerto.
Prosiding Seminar Nasional Akademik, 1(1), 215-223.
https://www.unars.ac.id/ojs/index.php/SENADIKA/article/view/5803

Ajzen. (1988). Attitudes, Personality, and Behavior. Buckingham, UK: Open
University Press

Ardiansyah, F., Pebrianti, W., Purmono, B. B., Juniwati, J., & Heriyadi, H. (2025).
Pengaruh EWOM, Influencer Marketing, dan Price Perception terhadap
Purchase Intention melalui Brand Image Smartphone Infinix. ULIL ALBAB :
Jurnal Ilmiah Multidisiplin, 409), 2132-2146.
https://doi.org/10.56799/;im.v4i19.10159

Azel, F. E., & Kusdibyo, L. (2022). Analisis Persepsi Uses and Gratification Theory
dan Minat Beli: Studi Kasus Parfum Brand Lokal di Indonesia. Prosiding
Industrial Research Workshop and National Seminar, 13(01), 1072—-1077.
https://jurnal.polban.ac.id/proceeding/article/view/4372

Digdowiseiso, K., Lestari, R., & Safrina, D. (2022). Pengaruh persepsi harga dan
promosi terhadap minat beli konsumen melalui brand image produk
kecantikan di aplikasi sociolla. Syntax Literate, 7(3), 2930-2947.

Ferdinand, A. (2014). Metode Penelitian Manajemen Pedoman Penelitian untuk
Penulisan Skripsi Tesis dan Disertasi Ilmu Manajemen. Penerbit: Badan
Penerbit Universitas Diponegoro.

Ghozali, 1. (2016). Aplikasi Analisis Multivariate dengan Program IBM SPSS 23
(Edisi 8). Semarang: Badan Penerbit Universitas Diponegoro.

Hasibuan, M. Z., & Siregar, H. (2021). Pengaruh persepsi harga terhadap minat beli
smartphone oppo. Jurnal Mutiara Manajemen, Vol.6, 18-24.

Hutabarat, E. P., Amalia, D., & Yuliani., N. (2026). Pengaruh Kesadaran Merek ,
Promosi , dan Harga Terhadap Minat Beli, Jurnal Ekonomi dan Bisnis, Vol.
9(2), 325-335.

Indah Mufidah, & Didit Darmawan. (2025). Pengaruh Persepsi Harga terhadap
Minat Beli pada Skincare. Journal of Management and Social Sciences, 4(1),
78-95. https://doi.org/10.55606/jimas.v4i1.1733

Indri, M., & Andri, N. (2023). Pengaruh Promosi, Harga, Dan Word Of Mouth
Terhadap Minat Beli Pengguna Aplikasi Tiktok Shop. Jurnal Iimiah
Manajemen dan Sains, 8(1), 1-10. https://doi.org/10.55606/jimas.v4i1.1733

Indriani, Inez, & Hadi, S. (2025). Inovasi Produk, Persepsi Harga, dan e-WOM
terhadap Minat Beli Produk Glad2Glow di E-commerce Shopee. Bisnis Islam,
3(4), 2025. http://jim.ac.id/index.php/JEBISKU/index

Kalele, B., Oroh, S. G., Sumarauw, J., Sam, U., & Manado, R. (2015). Pengaruh
Word Of Mouth, Daya Tarik Iklan, Persepsi Harga Dan Kualitas Produk
Terhadap Minat Beli Motor Suzuki Satria Fu Pada Pt. Sinar Galesong Mandiri
Effect Of Word Of Mouth, Attraction Ads, Price Of Perception And Product
Quality To Buying Interest Mot, Jurnal EMBA, 3(3), 451-462



Kara, E., & Yaprakli, T. S. (2017). The Effects of Promotional Activities on the
Intention to Purchase: A Field Study in Kahramanmaras. International Journal
of Academic Research in Business and Social Sciences, 7(5).
https://doi.org/10.6007/ijarbss/v7-15/2892

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). Metode Penelitian Kuantitatif.
Yogyakarta: Pandiva Buku.

Lailatul As’ari, R., Sudarso, S., Dewi, & Sari, K. (2024). Pengaruh kualitas
pelayanan, persepsi harga, dan promosi penjualan terhadap minat beli pada
shopee food di Sidoarjo. Jurnal Paradigma Ekonomika, 19(4), 2684—7868.

Lee, W. L., Cheng, S. Y., & Shih, Y. T. (2017). Effects among product attributes,
involvement, word-of-mouth, and purchase intention in online shopping. 4sia
Pacific Management Review, 22(4), 223-229.
https://doi.org/10.1016/j.apmrv.2017.07.007

Melinda, V., Artina, N., & Lestari, R. B. (2021). Pengaruh Kualitas Produk, Brand
Image, Brand Ambassador, Dan Word Of Mouth (Wom) Terhadap Minat Beli
Konsumen Pada Skincare Nature Republic Di Kota Palembang.

Muhammad Yusuf, Nailul Izza, Rischa Afifatin Naswa, Jawahirul Maknuun, &
Didit Darmawan. (2025). Pengaruh Word of Mouth (WOM) terhadap Minat
Beli Makanan. PPIMAN Pusat Publikasi Ilmu Manajemen, 3(3), 105—118.
https://doi.org/10.59603/ppiman.v313.887

Muslihah, & Rohman, A. (2024). Analisis Penerapan Word of Mouth Terhadap
Daya. Jurnal Media Akademik, 2(6).

Nunumete, L. S., & Andriany, D. (2023). Pengaruh Promosi Terhadap Minat Beli
Online Pada Marketplace Shopee ( Studi Kasus Pada Anggota AMGPM
Ranting Wayame 1 ). Jurnal Administrasi Terapan, 2(2), 527-537.

Panjaitan, J. H., Manik, P. C., & Ritonga, R. R. (2023). Mandiri : Jurnal Akuntansi
dan Keuangan Minat Beli Pendahuluan Uraian Teori. 2(3).

Rahayu, Y. S. (2024). The Influence Of Word Of Mouth And Brand Image On
Purchase Intention With Product Knowledge AS A. Tabarru’:Nislamic
Banking and Finance, 7, 100—110.

Ramadhani, S., & Yuliana, L. (2023). Pengaruh Persepsi Konsumen Terhadap
Minat Beli Mobil Listrik Mercedes-Benz EQS. Jurnal Orientasi Bisnis Dan
Entrepreneurship (JOBS), 4(1), 35-44.
https://doi.org/10.33476/jobs.v4i1.3614

Renaldi, O. D., Jusuf, F. H., & Sulistyan, B. R. (2025). Pengaruh Kualitas Produk,
Citra Merek, Word of Mouth, Persepsi Harga dan Promosi Terhadap minat
Beli Produk Momoyo di Jember. 2(01), 524-530.

Sasambe, G. S., Massie, J., & Rogi, M. (2023). Influence of Product, Price,
Promotion on Consumer Buying Interest At Freshmart Superstore Bahu
Manado Related To the Implementation of Health Protocols in Preventing
Covid19 (Study on Consumers of Freshmart Superstore Bahu Manado). Jurnal
EMBA, 11(3), 188.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-
Building Approach(7™ ed.). West Sussex: John Wiley & Sons.

Sugiyono. (2023). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung:
Alfabeta.



Tololiu, R. M., & Roring, F. (2022). Pengaruh Promosi dan Testimoni Pelanggan
terhadap Minat Beli Konsumen Hp Samsung di Marketplace Facebook ( Studi
Kasus pada Toko Mozamart Manado ). Jurnal EMBA: Ekonomi Manajemen
Bisnis Dan Akuntansi, 10(4), 1110-1120.

Tristanto, S. H., & Iswati, H. (2025). The Influence of Consumer Perception and
Promotion on Purchase Intention Through Perceived Value. Golden Ratio of
Marketing and Applied Psychology of Business, 5(2), 440-453.
https://doi.org/10.52970/grmapb.v512.1141

Ulitama Zsazsa, & Prastyani Desy. (2023). Pengaruh Persepsi Harga, Kualitas
Produk, Promosi Dan Citra Merek Terhadap Minat Beli. Jurnal Publikasi llmu
Manajemen, 2(4), 295-313. https://doi.org/10.55606/jupiman.v2i4.2768

Viola, Margery, E., & Seri. (2023). Jurnal Bisnis dan Manajemen ( JBM ) Volume
1, No .2, Oktober 2023 ISSN: 3025-9363 ( online ). Pengaruh Harga,
Promosi, Dan Word of Mouth Terhadap Minat Pembelian Konsumen Mobil
Honda PT. Istana Deli Kejayaan (IDK2) Medan, /(2), 135-145.

Wahyudianto, M. Z. (2020). Pengaruh Persepsi Harga dan Promosi Penjualan.
Jurnal Manajemen, Vol. 5 (1).

Wang, C., Liu, T., Zhu, Y., Wang, H., Wang, X., & Zhao, S. (2023). The influence
of consumer perception on purchase intention: Evidence from cross-border E-
commerce platforms. Heliyon, 9(11).
https://doi.org/10.1016/j.heliyon.2023.e21617

Warpindyastuti, Lady, Mega Aprita, Y., & Azizah, A. (2022). Pengaruh Word Of
Mouth Terhadap Minat Beli Produk Scarlett Whitening. Ekonomi Dan Bisnis
( Ekobis) 45, 1(1), 8—13. https://doi.org/10.56912/ekobis45.v1il.7

Zakarija, A. (2010). Theory of Planned Behavor, Masihkan Relevan. Jurnal
Universitas Sumatera Utara, 1-26.






	DAFTAR PUSTAKA

