
107 

 

DAFTAR PUSTAKA 

Afifah, N., Pebrianti, W., Setiawan, H. (2023). The Influence Of Live 

Streaming Shopping, Online Customer Reviews, And Affiliate 

Marketing On Impulse Buying Through Customer Trust In E-

Commerce Shopee. IJAFIBS, 11(3), 460–472. 

http://www.ijafibs.pelnus.ac.id 

Amana, K. R., & Rochdianingrum, W. A. (2024). Pengaruh Fashion 

Influencer, Risiko Kesehatan, Dan Brand Terhadap Pengambilan 

Keputusan Pembelian Pakaian Bekas. Jurnal Ilmu dan Riset 

Manajemen, 13(10). e-ISSN 2461-0593. 

Apriyani, T. W., Respatiningsih, H., & Nugrahani, D. S. (2025). Measuring 

Generation Z's Purchasing Decisions On Fashion Products On Tiktok 

Live Streaming. Global Management: International Journal of 

Management Science and Entrepreneurship, 2(3), 145–154. 

https://doi.org/10.70062/globalmanagement.v2i3.342 

Arifin, N. M., & Shobri, N. D. M. (2024). A Review Of Tiktok Livestreaming 

Commerce. Information Management and Business Review (ISSN 

2220-3796) Vol. 16, 2(3), 306–312. 

Audina, P. K., Sakti, D. P. B., & Athar, H. S. (2023). The Effect Of Live 

Streaming Shopping, Price, And Product Quality On Purchasing 

Decisions For Shopee Users In West Nusa Tenggara, Indonesia. Path 

of Science: International Electronic Scientific Journal, 9(10), 2019–

2027. https://doi.org/10.22178/pos.97-10 

Azizah, I. N. (2024). Pengaruh Online Customer Review, Online Customer 

Rating Dan Online Advertising Terhadap Keputusan Pembelian Online 

Di Marketplace Shopee Studi Kasus Pelanggan Online Shop Shopee Di 

Semarang. Edu Research: Indonesian Institute For Corporate Learning 

And Studies (IICLS), 5(1), 70–80. 

Azzahra, C. Z., & Lestari, T. (2025). Pengaruh Interaksi Live Streaming Dan 

Potongan Harga Terhadap Minat Beli Pada Konsumen E-Commerce 

Tiktok Shop Wilayah Jakarta Barat. Jurnal Manajemen Ekonomi 

Akuntansi, 2(2), 514–523. 

https://ejournal.cakrawarti.id/index.php/JMAEKA/article/view/242 

Buckley, O., Ashman, R., & Haenlein, M. (2025). Leveraging Livestreaming 

To Enrich Influencer Marketing. California Management Review, 

67(2), 111–140. https://doi.org/10.1177/00081256241300730 

Chitra, D. R. (2025). Social Media Marketing And Its Role In Shaping Consumer 

Behavior. International Journal of Scientific Research in Engineering 

and Management, 9(7), 1–9. https://doi.org/10.55041/ijsrem51590 

http://www.ijafibs.pelnus.ac.id/
https://doi.org/10.70062/globalmanagement.v2i3.342
https://doi.org/10.22178/pos.97-10
https://ejournal.cakrawarti.id/index.php/JMAEKA/article/view/242
https://doi.org/10.1177/00081256241300730
https://doi.org/10.55041/ijsrem51590


108 

 

 

 

Damanik, Y. R. (2024). Pengaruh Live Streaming, Harga Dan Personal 

Branding Terhadap Keputusan Pembelian Konsumen Pengguna 

Aplikasi Tiktok. Jurnal Nasional Manajemen Pemasaran & SDM, 5(1), 

20–31. https://doi.org/10.47747/jnmpsdm.v5i1.1690 

Exploding Topics. (2026). TikTok demographics: Users, statistics & trends 

(2026). Exploding Topics. 

Faradita, P. A., & Widjajanti. (2023). Pengaruh Online Customer Review, 

Harga dan Kualitas Produk Terhadap Keputusan Pembelian Tokpedia. 

Ilmu Ekonomi, 21(2), 543–554. 

Febrizadly, F. C. (2024). Pengaruh Live Streaming dan Online Customer 

Review Terhadap Buying Decision Pada Pelanggan Radysa Medan di 

Shopee. Repository Universitas Medan Area. 

https://repository.uma.ac.id 

Geetha, S., Al-Khaled, A. A. S., & Fenn, C. J. (2020). The Intention Of 

Purchasing Power Towards Adidas Sportswear In Klang Valley, Kuala 

Lumpur. International Journal Of Academic Research In Business And 

Social Sciences, 10(9), 170–184. https://doi.org/10.6007/ijarbss/v10-

i9/7719 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate 

data analysis (8th ed.). Cengage Learning. 

Haerunisa. (2024). Faktor-Faktor Yang Memengaruhi Keputusan Pembelian 

Merek Kosmetik — Judul Tampak Terpotong. Jurnal Manajerial Dan 

Kewirausahaan Vol. 06, No. 03, Juli 2024, 6(3), 559–567. 

Haniscara, N. A. (2021). Pengaruh Online Customer Review Dan Tagline 

Terhadap Keputusan Pembelian Produk Fashion Di Marketplace 

Shopee Dengan Minat Beli Sebagai Variabel Intervening: Studi Pada 

Generasi Muda Surabaya. Jurnal Sains Sosio Humaniora Volume 5 

Nomor 1 Juni 2021, 5, 6. 

Hasanah, N. (2023). Pengaruh Online Customer Review Dan Online Customer 

Rating Terhadap Keputusan Pembelian Pada Marketplace Shopee. 

Journal Of Creative Student Research, 1(6), 199–207. 

https://doi.org/10.55606/jcsrpolitama.v1i6.2956 

Islami, C. D., & Santo, S. (2024). Pengaruh Live Streaming, Kualitas Produk, 

Dan Citra Merek Terhadap Keputusan Pembelian Onlineshop. Solusi, 

22(2), 215–226. Https://Doi.Org/10.26623/Slsi.V22i2.9027 

Jiang, R. X. (2023). Research On The Digital Marketing Strategy Of Adidas. 

Advances In Economics, Management And Political Sciences, 54(1), 

306–312. https://doi.org/10.54254/2754-1169/54/20230945 

Kabanga, M. S., Sultan, T., & Adoe, K. K. (2025). Pengaruh Viral Marketing, 

Online Consumer Review, Dan Harga Terhadap Keputusan Pembelian 

https://doi.org/10.47747/jnmpsdm.v5i1.1690
https://repository.uma.ac.id/
https://doi.org/10.6007/ijarbss/v10-i9/7719
https://doi.org/10.6007/ijarbss/v10-i9/7719
https://doi.org/10.55606/jcsrpolitama.v1i6.2956
https://doi.org/10.26623/slsi.v22i2.9027
https://doi.org/10.54254/2754-1169/54/20230945


109 

 

 

 

Shopee Di Kota Kupang. Jurnal Teknologi Dan Manajemen Industri 

Terapan, 4(3), 2210–2220. Https://Doi.Org/10.55826/Jtmit.V4i3.1581  

Keegan, M. (2025, September 30). Top 10 Fashion Brands In Southeast Asia 

2025. Campaign Indonesia. 

Ketoko. (2024, August 7). E-Commerce Vs Social Commerce: Apa Bedanya? 

Ketoko.Https://Ketoko.Co.Id/Blog/Read/E-Commerce-Vs-Social-

Commerce-Apa-Bedanya 

Khobibah, N., Permadi, I., Setyawan, M. A. S., & Nisa, F. K. N. (2023). The 

Phenomenon Of Social Shopping In Generation Z. Medium, 11(2), 36–

49. Https://Doi.Org/10.25299/Medium.2023.Vol11(02).14305 

Kondort, G., Pelau, C., Gati, M., & Ciofu, I. (2023). The Role Of Fashion 

Influencers In Shaping Consumers' Buying Decisions And Trends. 

Proceedings Of The International Conference On Business Excellence, 

17(1), 1009–1018. Https://Doi.Org/10.2478/Picbe-2023-0092 

Maulana, R. D., & Maiscara, P. (2024). Pengaruh Harga Promosi Dan 

Kualitas Produk Terhadap Keputusan Pembelian Sepatu Adidas Pada 

Kalangan Mahasiswa Di Surakarta. Repository STIE Surakarta. 

Https://Repository.Stiesurakarta.Ac.Id/Uploads/Files/Submission/6ea6

2374-Bff4-49c0-9d9d-

7163209925b5/Vkzlmclz_Artikel%20ilmiah%20Rizal%20Dwi%20M

aulana%20(1)., 1–18. 

Maulina, R. (2023). Pengaruh Online Customer Rating Dan Online Customer 

Review Terhadap Keputusan Pembelian Konsumen Di Marketplace 

Shopee (Studi Pada Mahasiswa Administrasi Bisnis Universitas 

Malikussaleh) Skripsi, Universitas Malikussaleh. 

Https://Rama.Unimal.Ac.Id/Id/Eprint/16012 

Mulyanto, W. (2024). Buku Keputusan Pembelian 2025. PT Kimshafi Alung 

Cipta.Kota Bekasi 

Nandita, I. (2023). Pengaruh Kualitas Produk Dan Harga Terhadap 

Keputusan Pembelian Sepatu Merek Adidas Di Kecamatan Seberang 

Ulu II Palembang Skripsi, Universitas Muhammadiyah Palembang. 

Repository Universitas Muhammadiyah Palembang. 

Http://Repository.Um-Palembang.Ac.Id/Id/Eprint/24478/ 

Ngo, T. T. A., Nguyen, K. B., Pham, M. T., Tran, N. T., Tran, H. T., & Dao, 

C. T. (2025). The Influence Of Online Customer Reviews (Ocrs) On The 

Online-Shopping Intention For Domestic Fashion: A Case Study Of 

Vietnam. Acta Psychologica, 260, Article 105639. 

Https://Doi.Org/10.1016/J.Actpsy.2025.105639 

Poh, S., Hasan, D. G., & Sudiyono, K. A. (2024). The Power Of Social 

Commerce: Tiktok's Impact On Gen Z Consumer Purchasing Behavior. 

https://doi.org/10.55826/jtmit.v4i3.1581
https://doi.org/10.25299/medium.2023.vol11(02).14305
https://doi.org/10.2478/picbe-2023-0092
https://repository.stiesurakarta.ac.id/uploads/files/submission/6ea62374-bff4-49c0-9d9d-7163209925b5/VKZlmcLz_Artikel%20ilmiah%20Rizal%20Dwi%20Maulana%20(1).
https://repository.stiesurakarta.ac.id/uploads/files/submission/6ea62374-bff4-49c0-9d9d-7163209925b5/VKZlmcLz_Artikel%20ilmiah%20Rizal%20Dwi%20Maulana%20(1).
https://repository.stiesurakarta.ac.id/uploads/files/submission/6ea62374-bff4-49c0-9d9d-7163209925b5/VKZlmcLz_Artikel%20ilmiah%20Rizal%20Dwi%20Maulana%20(1).
https://repository.stiesurakarta.ac.id/uploads/files/submission/6ea62374-bff4-49c0-9d9d-7163209925b5/VKZlmcLz_Artikel%20ilmiah%20Rizal%20Dwi%20Maulana%20(1).
http://repository.um-palembang.ac.id/id/eprint/24478/
https://doi.org/10.1016/j.actpsy.2025.105639


110 

 

 

 

Manajemen Dan Bisnis, 23(2), 501. 

Https://Doi.Org/10.24123/Mabis.V23i2.835 

Putri, C., Simamora, V., & Pravitasari, E. (2025). The Effect Of Live Streaming 

And Online Customer Reviews On Consumer Purchasing Decisions Of 

Jennskin Products Shopee. Dinasti International Journal Of Education 

Management And Social Science, 7(1), 899–908. 

Https://Doi.Org/10.38035/Dijemss.V7i1.5385 

Rahmawati, F. D., & Nefianto, T. (2023). Analisis Fashion Influencer 

Berkontribusi Dalam Purchase Intention Konsumen Tiktok Shop. 

Dinamika Publik: Jurnal Manajemen Dan Administrasi Bisnis, 1(4), 

132–151. Https://Doi.Org/10.59061/Dinamikapublik.V1i4.425 

Rahmawaty, I., Sa'adah, L., & Musyafaah, L. (2023). Pengaruh Live Streaming 

Selling, Review Product, Dan Discount Terhadap Minat Beli Konsumen 

Pada E-Commerce Shopee. Jurnal Riset Entrepreneurship, 6(2), 80. 

Https://Doi.Org/10.30587/Jre.V6i2.5956 

Rehansyah, F., & Simatupang, L. N. (2023). Pengaruh Desain Produk, Citra 

Merek Dan Gaya Hidup Terhadap Keputusan Pembelian Sepatu 

Olahraga Merek Adidas. Jurnal Manajemen, 7(2), 20–32. 

Rosilawati, M., Amaliyah, A. S., & Masnawati, E. (2024). Analisis Electronic 

Word Of Mouth Dalam Pembelian Produk Di Social Commerce Tiktok 

Shop. Jurnal Rimba: Riset Ilmu Manajemen Bisnis Dan Akuntansi, 

2(3), 203–211. Https://Doi.Org/10.61132/Rimba.V2i3.1136. 

Sugiyono. (2019). Metode penelitian kuantitatif, kualitatif, dan R&D. 

Alfabeta. 

Suparto, L., Kurnadi, E., Kusumadewi, R. N., & Ristiana, D. (2024). The 

Effect Of User Generated Content And Promotion Mediated By 

Influencer On Purchasing Decisions (Study On Shopee Users In 

Majalengka Regency). Finance And Business Management Journal, 

2(1), 14–26. Https://Doi.Org/10.31949/Fbmj.V2i1.9606 

Suwaji, F. M., Haryanto, T., Purwidianti, W., & Hidayah, A. (2025). Pengaruh 

Program Gratis Ongkos Kirim, Live Streaming, Dan Online Customer 

Review Terhadap Keputusan Pembelian Pada Platform E-Commerce 

Tiktok Shop. Al-Kharaj: Jurnal Ekonomi, Keuangan & Bisnis Syariah, 

7(5), 1266–1282. Https://Doi.Org/10.47467/Alkharaj.V7i5.5918 

Tania, S. (2024). Exploring Indonesian Generation Z Motivation In Accessing 

Social Media Live Stream Shoppertainment. Interaksi: Jurnal Ilmu 

Komunikasi, 13(2), 336–350. 

Https://Doi.Org/10.14710/Interaksi.13.2.336-350 

Top Brand Award. (2025). Komparasi Brand Index: Sepatu Olahraga. 

Https://Www.Topbran 

https://doi.org/10.24123/mabis.v23i2.835
https://doi.org/10.38035/dijemss.v7i1.5385
https://doi.org/10.59061/dinamikapublik.v1i4.425
https://doi.org/10.30587/jre.v6i2.5956
https://doi.org/10.61132/rimba.v2i3.1136
https://doi.org/10.31949/fbmj.v2i1.9606
https://doi.org/10.47467/alkharaj.v7i5.5918
https://doi.org/10.14710/interaksi.13.2.336-350
https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=20&id_subkategori=622


111 

 

 

 

Award.Com/Komparasi_Brand/Bandingkan?Id_Award=1&Id_Katego

ri=20&Id_Subkategori=622 

Toyimah, A. M. (2020). Pengaruh Promosi, Citra Merek, Harga Dan Kualitas 

Produk Terhadap Keputusan Pembelian Sepatu Olahraga Merek Adidas 

(Studi Kasus Mahasiswa). 

      

Skripsi.Usm.Ac.Id/Files/Skripsi/B11A/2016/B.111.16.0260/B.111.16.0260-

01-Judul-20210227124848.21(1), 1–9. 

Wang, S. (2025). The Impact Of Short Video Platform Usage On The 

Purchasing Decisions Of Generation Z Consumers. Advances In 

Economics, Management And Political Sciences, 212(1), 1–6. 

Https://Doi.Org/10.54254/2754-1169/2025.Ld26476 

We Are Social, & Kepios. (2024). Digital 2024: Indonesia. We Are Social. 

Widodo, A., Rubiyanti, N., & Madiawati, P. N. (2024). Indonesia's Online 

Shopping Sector Transformation: Analyzing The Effects Of Online 

Shopping App Growth, E-Commerce User Adoption, Generation Y And 

Z, And Shopping App Advertising. Pakistan Journal Of Life And Social 

Sciences, 22(2), 5547–5563. Https://Doi.Org/10.57239/PJLSS-2024-

22.2.00413 

Zhang, Y., Liu, C., & Lang, C. (2023). What Makes Luxury Brands Win The 

Hearts Of Gen Z On Tiktok? An Exploratory Study. ITAA Proceedings, 

3–5. https://doi.org/10.31274/itaa.15836 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=20&id_subkategori=622
https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=20&id_subkategori=622
https://doi.org/10.54254/2754-1169/2025.ld26476
https://doi.org/10.57239/PJLSS-2024-22.2.00413
https://doi.org/10.57239/PJLSS-2024-22.2.00413
https://doi.org/10.31274/itaa.15836

