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 Tujuan dari penelitian ini untuk mengetahui adanya pengaruh harga, 

kualitas produk, label halal terhadap keputusan pembelian melalui minat beli 

produk skincare The Originote pada mahasiswa FEB Universitas PGRI Madiun. 

Sumber data dalam penelitian ini adalah data primer dimana metode 

pengumpulan data menggunakan metode kuesioner dengan teknik purposive 

sampling. Jumlah sampel yang digunakan berjumlah 325 responden. Metode 

penelitian yang digunakan adalah pendekatan kuantitatif dengan menggunakan 

analisis Structural Equation Model (SEM) dengan menggunakan bantuan 

software SmartPLS (Partial Least Square) versi 4.1.0.4. 

Hasil penelitian secara parsial menunjukkan bahwa (1) harga berpengaruh 

positif dan signifikan terhadap minat beli, (2) kualitas produk berpengaruh positif 

dan signifikan terhadap minat beli, (3) label halal berpengaruh negatif dan tidak 

signifikan terhadap minat beli, (4) harga berpengaruh negatif dan tidak signifikan 

terhadap keputusan pembelian, (5) kualitas produk berpengaruh positif dan 

signifikan terhadap keputusan pembelian, (6) label halal berpengaruh positif dan 

signifikan terhadap keputusan pembelian, (7) minat beli berpengaruh positif dan 

signifikan terhadap keputusan pembelian, (8) minat beli mampu memediasi harga 

terhadap keputusan pembelian, (9) minat beli mampu memediasi kualitas produk 

terhadap keputusan pembelian, (10) minat beli tidak mampu memediasi label 

halal terhadap keputusan pembelian.  
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The aim of this research is to determine the influence of price, product 

quality, halal labels on purchasing decisions through interest in purchasing The 

Originote skincare products among FEB University of Madiun students. The data 

source in this research is primary data where the data collection method uses a 

questionnaire method with purposive sampling technique. The number of samples 

used was 325 respondents. The research method used is a quantitative approach 

using Structural Equation Model (SEM) analysis using the help of SmartPLS 

(Partial Least Square) software version 4.1.0.4 

Partial research results show that (1) price has a positive and significant 

effect on purchase interest, (2) product quality has a positive and significant effect 

on purchase interest, (3) halal labels have a negative and insignificant effect on 

purchase interest, (4) price has an effect negative and not significant on 

purchasing decisions, (5) product quality has a positive and significant effect on 

purchasing decisions, (6) halal labels have a positive and significant effect on 

purchasing decisions, (7) purchase interest has a positive and significant effect on 

purchasing decisions, (8) Purchase interest is able to mediate price on purchasing 

decisions, (9) Purchase interest is able to mediate product quality on purchasing 

decisions, (10) Purchase interest is not able to mediate halal labels on purchasing 

decisions. 
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