LAMPIRAN

Lampiran 1. Kuisioner Penelitian

KUISIONER PENELITIAN

PENGARUH KEMUDAHAN PENGGUNAAN, KEMUDAHAN
PEMBAYARAN, FITUR LAYANAN, DAN KEPERCAYAAN KONSUMEN
TERHADAP KEPUTUSAN PENGGUNAAN APLIKASI ACCESS BY KAI

Kepada Yth:
Bapak/Ibu/Saudara/i

Dalam rangka melengkapi data yang diperlukan untuk memenuhi tugas akhir,
Bersama ini penelitian menyampaikan kuisioner penelitian mengenai “Pengaruh
Kemudahan Penggunaan, Kemudahan Pembayaran, Fitur Layanan, dan
Kepercayaan Konsumen Terhadap Keputusan Penggunaan Aplikasi Access by
KAI”, dengan ini peneliti:

Nama : Pipit Ermawati

NIM : 2003102145

Prodi : Manajemen
Fakultas : Ekonomi Dan Bisnis

Universitas  : Universitas PGRI Madiun

Mohon ketersediaan Bapak/lIbu/Saudara/i untuk membantu penelitian ini
dengan mengisi secara lengkap kuisioner penelitian ini. Jawaban yang diberikan
Bapak/Ibu/Saudara/i akan sangat membantu untuk kelancaran penelitian saya. Peneliti
mengucapkan terima kasih atas ketersediaan Bapak/Ibu/Saudara/i telah meluangkan
waktu untuk menjawab semua pertanyaan dalam kuisioner ini.

Hormat saya,

Pipit Ermawati
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IDENTITAS RESPONDEN:
1. Nama (boleh diisi inisial)
2. Usia :

o 18-25
o 26-35
o 36-50

3. Jenis kelamin :

o Laki-Laki
o Perempuan

4. Domisili Madiun

o Kartoharjo
o Manguharjo

o Taman

5. Seberapa sering saya menggunakan Aplikasi Access by KAI dalam kurun

waktu 6 bulan terakhir:

o 1-5Kkali
o 6-10Kkali
o Lebih dari 10 kali

Catatan:

Harap membaca pertanyaan dengan teliti dan seksama untuk memahami pertanyaan
dengan baik. Kuisioner ini menggunakan skala 1-5 dimana bobot penelitian:

1= Sangat Tidak Setuju (STS) 4= Setuju (S)
2= Tidak Setuju (TS) 5= Sangat Setuju (SS)
= Netral (N)

N
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Kemudahan Penggunaan

No Item pertanyaan (1) @2 | 3 4) (5)
STS| TS N S SS
Mudah dipelajari
1. | Saya merasa bisa dengan cepat

menemukan jadwal kereta

Saya merasa pesan tiket hingga
ubah jadwal, semua bisa dilakukan
mudah

Bekerja dengan mudah sesuai apa
yang diinginkan oleh pengguna

Saya merasa Access by KAI
bekerja dengan mudah sesuai apa
yang saya inginkan

Dengan Access by KAI ,
merencanakan perjalanan jauh
menjadi lebih mudah

Mudah untuk meingkatkan
keterampilan

Saya merasa terampil
menggunakan Access by KAI

Menurut saya tidak perlu menjadi
terampil dalam menggunakan
Access by KAI

Mudah dioperasikan

Access by KAI sangat mudah
dioperasikan, bahkan untuk pemula
sekalipun

Dengan Access by KA, saya bisa
memesan tiket kereta api sambil
bersantai di rumah
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Kemudahan Pembayaran

No

Item pertanyaan

(1)
STS

()
TS

(3)

(4)

Q)
SS

Mempermudah transaksi
pembayaran

Saya merasa Access by KAI sangat
mempermudah transaksi
pembayaran tiket kereta api

Saya merasa tidak perlu lagi
khawatir kehabisan uang tunai saat
membeli tiket kereta api

Mempercepat transaksi

Saya merasa Access by KAI sangat
mempercepat transaksi pembayaran
saya

Saya sangat puas dengan kecepatan
pembayaran di Access by KAI

Memberikan keuntungan
tambahan setelah menyelesaikan
transaksi

Saya merasa tenang setelah
menyelesaikan transaksi pada
aplikasi Access by KAI

Saya merasa banyak tawaran
menarik pada aplikasi Access by
KAI

Efesiensi dalam melakukan
transaksi pembayaran

Dengan Access by KA, saya bisa
memesan tiket kereta api dan
menyelesaikan pembayaran dengan
cepat

Access by KAI sangat membantu
saya menghemat waktu
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Fitur Layanan

No

Item pertanyaan

(1)
STS

()
TS

(3)

(4)

()
SS

Macam-macam fitur

Merasa tidak kebingungan lagi karena
bermacam fitur yang ada

Mempermudah saya dalam mencari
apa yang saya butuhkan

Bentuk akan kualitas dalam fitur

Access by KAI menawarkan fitur-
fitur yang dirancang untuk
memberikan kenyamanan maksimal
selama perjalanan saya

Dengan Access by KAI, saya dapat
mengelola perjalanan saya dengan
lebih efisien berkat fitur-fitur yang
canggih

Kepentingan fitur

Fitur-fitur Access by KAI sangat
bermanfaat bagi saya yang sering
berpergian dengan kereta api

Fitur-fitur inovatif Access by KAI
akan memberikan pengalaman
perjalanan yang berbeda dan
menyenangkan

Kelengkapan pada fitur

Saya merasa dengan fitur yang
lengkap saya bisa dengan mudah
memesan tiket

Saya merasa keseluruhan fitur Access
by KAI yang tersedia sangat
memuaskan
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Kepercayaan Konsumen

No

Item pertanyaan

(1)
STS

()
TS

(3)

(4)

Q)
SS

Kemampuan

Saya merasa mudah memesan tiket
di Access by KAI

Saya merasa tiket yang dipesan di
Access by KAI sesuai dengan
harapan

Ketulusan/kesungguhan

Saya merasa yakin dengan adanya
pembelian tiket melalui aplikasi
Access by KAl

Saya percaya Access by KAI tidak
pernah mengecewakan
penggunanya

Integritas

Saya merasa Access by KAl selalu
memenuhi kebutuhan

Saya merasa informasi tentang
Access by KAI sangat benar
adanya

Kesediaan untuk bergantung

Saya merasa setiap ingin
melakukan perjalanan jauh saya
selalu ingat dengan aplikasi Access
by KAI

Saya merasa kualitas Access by
KAI sangat baik dibandingkan
aplikasi perjalanan lainnya

Kep

utusan Penggunaan

No

Item pertanyaan

(1)
STS

()
TS

(3)

(4)

()
SS
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Efektifitas layanan pemesanan
tiket

Access by KAI dapat menjadi
pilihan utama bagi para pengguna
jasa kereta api

Access by KAI dapat memberikan
pilihan perjalanan yang lebih
relevan dan sesuai dengan
preferensi pengguna

Mempercepat proses transaksi

Access by KAl telah
mengimplementasikan sintem
pembayaran digital yang lebih
cepat dan aman

Access by KAI menyederhanakan
alur pemesanan tiket agar saya
dapat melakukan transaksi dengan
lebih cepat

Rasa nyaman ketika transaksi

Saya merasa sangat nyaman saat
melakukan transaksi di Access by
KAI kerena prosesnya sangat
mudah dan intuitif

Keamanan data yang terjamin
membuat saya merasa nyaman
untuk melakukan pembayaran
melalui Access by KAI

Memudahkan dalam
mendapatkan layanan
pemesanan tiket

Kemudahan dalam mendapatkan
layanan pemesanan tiket membuat
saya selalu memilih Access by KAl
untuk perjalanan saya

Access by KAl telah
mempermudah hidup saya dengan
fitur pemesanan tiket yang sangat
praktis
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Lampiran 2. Rekapitulasi Hasil Jawaban Responden

Rekapitulasi Hasil Jawaban Responden

Variabel X1

X1

28
25
23
23
24
28
31

32

30
30
28
30
28
40

28
34
31

30
32

31

32

30
32

32

31

32

32

31

32

31

28
29

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1
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29
27
36
35

37

28
27
31

37

27
29
26
25
27
26
31

32

30
28
24
28
26
26
30
32

30
33
38
29
35
30
31

31

22
34
28
32

31
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35

29
31

29
29
28
27
30
33
27
28

24
24
30
28
30
28
30
30
30
29
29
28
31

28
32

29
28
28
28
33
27
29
25
26
27
29
28
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24
28
24
28
25
29
26
23
27
25
26
25
27
27
24
27
30
32

22
30

31

23
28
29
29
28
23
28
27
28
30
27
22
27

24
28
28
27
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29
28
29
28
29
25
28
26
19
29
24
27
29
27
29
28
25
30
29
28
25
31

27
29
30
28
32

32

23
32

28
28
28
28
31

29
28
30
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26
33
28
26
28
26
25
27
27
27
25
28
30
29
25
28
29
31

28
29
28
35

28
28
27
28
28
28
27
28
28
28
28
28
31

31

30
28
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33
31

25
33
26
28
25
30
29
28
28
30
33
29
34
32

29
30
33
29
32

35

33
29

31

33
28

32

29
31

29
34
31

34
33
35
30
32
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36
35

31

33
34
27
28
32

34
31

32

27
32

28
30
34
30
31

28
34
34
30
31

30
35

32

31

30
35
34
35
29
31

28
35
33
31

26
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32

35

29
33
34
35

32

32

29
35

31

34
29
33
30
31

29
34
31

31

29
31

33
30

31

29
32

33
29
29
31

33
32

30
31

31

33
28
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35

29
31

31

32

31

33
34

31

28
28
34
32

31

32

29
36

24
21

40

33
40

27
40

25
40

36
31

40

27
40

33
40

30
40

29
40

40
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Variabel X2

X2

27
23
23
27
24
23
26
25
25
21

28
24
25
40

30
31

31

31

30
32

30
32

32

31

29
33
32

32

32

30
30

24
25

X2.8

X2.7

X2.6

X2.5

X2.4

X2.3

X2.2

X2.1
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28
34
24
28
24
26
36
33
26

24
31

28
22
25

24
30
27
20
22
23
21

28
23
27
31

29
23
20
26
21

19
19
21

26

24
24
22

17
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23
27
29
27
30
30
26
29
23
26
24
29
23
32

32

25
23
29
19
21

27
23
29
23
26
30
21

30
20
36
26
27
26
28
24
26
25
23
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26
19
30
24
24
24
28
28
27
28
28
26
24
28
24
30
25
26
21

25
30
27
28
20
27
24
29
29
24
28
28
27
23
24
18
31

22
28
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25
29
24
28
29
27
23
28
24
25
27
29
24
30
28
27
29
23
34
22
30
28
25
30

18
29
30
25
31

27
30
29
28
28
31

29
27
26
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34
29
30
28
27
30
31

30
28
29
31

30
27
25
27
28
28
27
28
29
36
28
29
26
25
28
29
34
27
29
29
33
30
32

31

33
30
28
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31

25
18
30
30
24
34
19
30
32

28
29
32

20
31

22
29
23
31

30
29
28
31

32

30
29
33
31

28
35
33
32

29
29
26
29
31

26
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25
29
29
36
26
30
24
25
29
33
23
27
29
36
30
20
31

32

32

30
35

30
33
27
30
32

33
27
34
29
31

27
29
31

31

29
33
34
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33
35

31

27
27
31

29
32

29
31

33
32

30
30
32

26
27
29
31

30
33
22
32

31

35

32

29
30
34
30
32

29
32

32

32

28
27
28
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32

22
30

31

30
28
34
27
31

33
32

32

37
35

21

32

28
31

40

31

40

30
40

32

40

23
30
40

30
40

25
40

25
40

29
40

40

40
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Variabel X3

X3

25
24
27
27
27
27
26
21

26
27
21

29
27
40

31

32

30
30
30
31

31

31

29
29
31

33
29

32

31

31

28

24
21

23

X3.8

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

137



34
36
35

24
25
33
33
29
26
27
29
28
31

25
25
23
28
25
25
30

18
27

24
20
23

17
19
22
23

16
33
23

16
17
16
20
27

16
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19
28
30
24
27
29
25
27
26
24
25
24
22
28

24
24
20
25

24
25
26
27
30
29

19
27
27
27
33
26

24
29
27
29
22
25
22
25
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23
25
27
21

26
26
21

21

17
18
28
18
25
26
24
28
27
18
26
26
26
24
28
27
25
23
28
29
25
28
22
28

24
29
29
28
29
28
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30
26
27
27
28
17
29
28
26
27
27
25
24
17
28
29
30
26
29
29
20
30
25
29
26
30
28
29
25
25
29
33
29
30
25
25
27
30
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27
27
22
28
29
30
29
29
32

27
28
27
27
26
27
29
26
28
30
28
33
25
28
32

27
29
34
31

32

31

21

29
28
30
29
27
29
31
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28
30
25
27
29
30
29
33
30
25
32

33
28
33
22
29
31

27
29
27
29
28
28
30
34
26
27
32

30
35
23
34
32

27
28
29
28
32
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32

33
27

24
30
28
34
28
31

34
28
28
30
31

27
31

35

30
30
30
33
31

31

29
28
29
32

30
30
28
28
36
34
31

33
28

32

33
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34
33
35

24
28
31

33
34

32

29
28
28
31

30
29

24
28
29
30
30
30
28
31

31

31

34
32

28
32

30
29
29
29
33
28
30
32

29
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30
28
31

32

34
32

16
31

31

36
33
32

35

18
26
31

30
40

21

40

31

40

33
40

35

28
40

27
40

30
40

23
40

35
40

40

39
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Variabel X4

X4

26
24
27
21

31

25
25
28
29
27
23
29
30
40

31

32

30
30
31

32

31

33
33
31

28
32

31

31

31

32

29
26
25
26
36

X4.8

X4.7

X4.6

X4.5

X4.4

X4.3

X4.2

X4.1
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36
34
23
25
35

36
30
31

27
23
29
26
28
25
22
26
31

22
25
22
27
20
22
22
30
29
25
23
28

19
19
27
22
25
15
27

18
23
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29
29
29
28
30
25
26
27
25
30
30
23
30
19
27
29
26
26
24
29
25
25
25
25
23
28
24
35
31

26
27
30
26
29
29
26

19
23
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22
26
23
27
28
26

18
20
30
28
26
23

16
24
30
27
26
29
29
20
27

16
22
26
23
28
27
20
25
27
23

18
27
21

34

24
26
27
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26
30
28
29
30
29
28
31

25
28
19
27
29
28
19
29
32

27
21

24
31

30
30
31

29
23
21

26
29
27
27
28
29
27
28
27
26
26
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30
26
27
18
28
23
29
36
25
26
29
28
29
27
28
27
27
31

28
23
31

27
26
28
29
33
30
33
28
32

27
28
31

31

33
28

24
28
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30
31

36
29
32

31

28
29
33
20
33
29
25
29
30
35

26
33
29
32

28
33
34
32

29
32

29
31

34
32

28
30
31

27
34
31

34
38
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29
27
26
29
35

29
29
32

30
26
27
28
27
36
31

33
30
28
30
33
30
33
31

34
29
21

30
29
30
31

28
33
31

30
29
27
35
32
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29
33
33
31

32

35

30
30
31

20
32

29
32

31

27
30
27
29
34
30
32

31

32

30
29
30
30
31

29
29
32

32

33
32

24
32

31

34
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34
34
29
33
28
31

32

31

32

31

29
35

24
33
23
32

40

33
40

31

40

30
40

30
33
40

34
40

32

40

35
40

35
40

40

40
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Variabel Y

26
20
23
25
25
25
29
29
28
27
27
31

27
40

33
28
29
32

29
30
29
29
29
33
28
33
32

33
31

32

28
28
25
26
34

Y8

Y7

Y6

Y5

Y4

Y3

Y2

Y1
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36
35

27
29
35

34
25
27
24
24
31

24
28
21

28
24
26
28
22
25
26
28
29
30
20
23
25
20

19
29
30
31

20
21

29

24
32

19
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28
29
28
26
28
24
27
25
26
20
26
19
30
28
28
27
30
26
30
20
27
21

24
19
25
29
25
37
24
29
27
27
25
27
26
24
28
28
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29
24
25
29
29
26
24
24
25
29
24
27
27
24
27
23
23
25
25
21

27
23
23
22
32

27
21

26
20
29
22
27
27
27
25
32

24
19

160



24
31

26
28
24
29
22
27
28
28
30

24
24
26
25
26
27
28
15
28
27
27
30

19
30
28

16
25
28
23
27
29
29
30
29
30
30
28
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29
28
29
26
28
27
27
34
29
23
28
28
28
26
30
33
26
27
28
27
30
28
29
29
29
29
29
29
32

27
30
30
29
28
35
30
30
27
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31

31

31

29
28
30
29
29
29
33
28
30
28
31

30
33
29
33
34
29
31

29
33
27
29
31

28
31

32

26
28
30
27
28
29
32

33
33
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27
34
29
31

29
28
32

27
28
28
29
33
33
27
28
34
32

33
28
29
33
31

30
29
30
32

31

35
30
30
31

35
30

31

32

34
30
32
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34
30
31

32

31

35

32

32

35

33
32

31

29
31

30
31

31

31

32

31

28
35

31

31

33
32

29
33
30
34
30
32

32

30
29
30
29
36
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30
32

35

31

29
32

32

31

30
35

31

29
35

23
35

30
40

31

40

32

40

33
40

26
30
40

31

40

34
40

31

40

32

40

40

40
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Lampiran 3. Uji reabilitas

Uji Validitas
Correlations
X1.1 ]| X1.2 | X1.3 | X14 | X1.5 | X1.6 | X1.7 | X1.8
Pearson 1,407 ,2017"| ,196™ | ,273™| ,162™| ,124"| 172"
Correlation
X1l Sig. (2-tailed) ,000| ,000| ,000| ,000| ,002| ,016| ,001
N 375| 375| 375| 375| 375 375 375| 375
Pearson 407 1| ,374™| 3157 ,189™| ,178™| ,152™"| ,171™
%1.2 Correlation
Sig. (2-tailed) | ,000 ,000| ,000| ,000| ,001| ,003| ,001
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,2017°| ,374™ 1| ,439™| ,182™| ,300™| ,221™| ,095
X1.3 C_orrelatign
Sig. (2-tailed) | ,000( ,000 ,000| ,000| ,000| ,000| ,067
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,196™| ,3157| ,439™ 1| ,372™| ,256™| ,2377| ,151™
x1.4 Correlation
Sig. (2-tailed) | ,000( ,000| ,000 ,000| ,000| ,000| ,003
N 375| 375| 375| 375| 375 375 375| 375
Pearson 2737 ,189™| ,182™| ,372™ 1| ,482™| ,2407| ,321™
%15 Correlation
Sig. (2-tailed) | ,000( ,000| ,000| ,000 ,000|] ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,1627"| ,178™| ,300™| ,256™" | ,482™" 1| ,472™| ,250™
%16 Correlation
Sig. (2-tailed) | ,002( ,001| ,000| ,000( ,000 ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson 1247 1527 | ,221™| ,2377"| ,240| ,472™ 1| ,414™
%17 Correlation
Sig. (2-tailed) | ,016( ,003| ,000| ,000( ,000| ,000 ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson 1727 1717 ,095] ,1517| ,321™| ,250™| ,414™ 1
X1.8 Correlation
Sig. (2-tailed) | ,001( ,001| ,067| ,003| ,000| ,000| ,000
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N | 375| 375| 375 375| 375 375 375 375|
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Correlations
X2.1 | X2.2 | X23 | X2.4 | X25 | X2.6 | X2.7 | X2.8
Pearson 1| ,428™| ,332"| ,255™| ,180™"| ,206"| ,161™"| ,265™
Correlation
X2.1 Sig. (2-tailed) ,000| ,000| ,000| ,000| ,000| ,002| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson 428" 1| ,409™| ,219"| ,188™| ,117°| ,1307|,181"
%22 Correlation
Sig. (2-tailed) | ,000 ,000| ,000| ,000| ,024| ,012| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,3327"| ,409™ 1| ,523™| ,302"| ,262™"| ,144™| ,196™
%23 Correlation
Sig. (2-tailed) | ,000( ,000 ,000| ,000| ,000| ,005| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,255™( ,219™| ,523™ 1| ,4777°| ,245™| 1877| ,255™
%24 Correlation
Sig. (2-tailed) | ,000( ,000| ,000 ,000| ,000| ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,180™| ,188™| ,302™"| ,477" 1| ,439™| ,215™| ,186™
%25 Correlation
Sig. (2-tailed) | ,000( ,000| ,000| ,000 ,000|] ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson 2067 | ,1177| ,2627"| ,245™ | ,439™ 1| ,462™| ,191™
%26 Correlation
Sig. (2-tailed) | ,000( ,024| ,000| ,000( ,000 ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson 1617 ,1307| ,144™| ,1877"| ,215™| ,462™ 1] ,411™
%27 Correlation
Sig. (2-tailed) | ,002( ,012| ,005| ,000( ,000| ,000 ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,265™| ,181™| ,196™| ,255™| ,186™"| ,191™"| ,411™ 1
X2.8 .
Correlation
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Sig. (2-tailed) | ,000( ,000| ,000| ,000( ,000| ,000| ,000
N 375| 375| 375| 375| 375| 375 375| 375
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Correlations
X3.1 | X3.2 | X33 | X3.4 | X35 | X3.6 [ X3.7 [ X3.8
Pearson 1| ,488™| ,2557| ,238™| ,239™| ,120"| ,1157|,165™
Correlation
X3.1 Sig. (2-tailed) ,000| ,000| ,000| ,000| ,021| ,026| ,001
N 375| 375| 375| 375| 375 375 375| 375
Pearson 488" 1| ,573™(,380™| ,330™| ,260™"| ,246| ,196™
X3.2 Correlation
Sig. (2-tailed) | ,000 ,000| ,000| ,000| ,000| ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,255™| 573 1| ,507™"| ,328™ | ,283™| ,230™"| ,233™
X3.3 Correlation
Sig. (2-tailed) | ,000( ,000 ,000| ,000| ,000| ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,238™"( ,380™| ,507" 1| ,556™| ,305™" | ,232™"| ,247"
X34 Correlation
Sig. (2-tailed) | ,000( ,000| ,000 ,000| ,000| ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,239™( ,330™| ,328™| ,556™ 1| ,559™| ,302"| ,263™
X3.5 Correlation
Sig. (2-tailed) | ,000( ,000| ,000| ,000 ,000|] ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson ,120%| ,260™| ,283| ,305™| ,559™ 1| ,524™| ,313™
X3.6 Correlation
Sig. (2-tailed) | ,021( ,000| ,000| ,000( ,000 ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson 1157 ,246™ | ,230™| ,232™"| ,302""| ,524™ 1| ,542™
X3.7 Correlation
Sig. (2-tailed) | ,026( ,000| ,000| ,000[ ,000| ,000 ,000
N 375| 375| 375| 375| 375 375 375| 375
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*% *% *x ** **

**

**

Pearson 1657 ,196 | ,2337 | ,247 | ,263 | ,313" | ,542 1
Correlation
X338 Sig. (2-tailed) | ,001( ,000| ,000| ,000( ,000| ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Correlations
X4.1 | X4.2 | X4.3 | X4.4 | X45 | X4.6 | X4.7 | X4.8
Pearson 1| ,4877| ,293™| ,238™| ,259™| ,253™| ,301™"| ,319™
Correlation
x4 Sig. (2-tailed) ,000| ,000| ,000| ,000| ,000| ,000| ,000
N 375| 375| 375| 375| 375 375 375| 375
Pearson A48T 1] ,503™| ,302| ,290™| ,300™"| ,225™"| ,254™
X4.2 Correlation
Sig. (2-tailed) | ,000 ,000( ,000| ,000| ,000( ,000| ,000
N 375 375| 375 375| 375 375 375 375
Pearson ,2937| ,503™ 1| ,5577"| ,3977"| ,294™| ,166™"| ,236™
X4.3 Correlation
Sig. (2-tailed) | ,000| ,000 ,000( ,000( ,000| ,001( ,000
N 375 375| 375 375| 375 375 375 375
Pearson ,238™"| ,302™| ,557 1| ,5757| ,335™| ,168™| ,161™
X4.4 Correlation
Sig. (2-tailed) | ,000| ,000| ,000 ,000( ,000| ,001| ,002
N 375 375| 375 375| 375 375 375| 375
Pearson ,259™( ,290™| ,397™"| 575" 1| ,542™| 2777 | ;321"
XA5 Correlation
Sig. (2-tailed) | ,000( ,000| ,000| ,000 ,000( ,000| ,000
N 375 375| 375 375| 375| 375 375| 375
Pearson ,253™( ,3007| ,294™| ,335™| 542" 1| ,466™| ,315™
X4.6 Correlation
Sig. (2-tailed) | ,000| ,000| ,000| ,000| ,000 ,000( ,000
N 375 375| 375 375| 375| 375 375| 375
Pearson ,3017"| ,225™| ,166™"| ,168™| ,277""| ,466™ 1| ,463"™
X4.7 Correlation
Sig. (2-tailed) | ,000( ,000| ,001| ,001| ,000| ,000 ,000




N 375| 375| 375| 375| 375| 375 375| 375
Pearson ,319"| ,254™| ,236™| ,161™| ,321™| ,315™| ,463™ 1
Correlation
Sig. (2-tailed) | ,000( ,000| ,000| ,002| ,000| ,000| ,000
N 375| 375| 375| 375| 375| 375| 375| 375
**_Correlation is significant at the 0.01 level (2-tailed).
Correlations
Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8
Pearson 1| ,544™| 2817 ,327""| ,188™| ,263™| ,278""| ,204™
Correlation
Y1 Sig. (2-tailed) ,000| ,000| ,000( ,000( ,000| ,000| ,000
N 375| 375 375 375 375| 375 375 375
Pearson 544 1| ,4677| ,364™"| ,279™| ,3077| ,306™"| ,228™
Correlation
Y2 . .
Sig. (2-tailed) | ,000 ,000| ,000| ,000( ,000| ,000| ,000
N 375| 375 375 375 375| 375 375 375
Pearson ,2817"| 467 1] ,502™| ,272™"| ,322™| ,342""| ,218™
v3 Correlation
Sig. (2-tailed) | ,000| ,000 ,000| ,000| ,000( ,000( ,000
N 375| 375 375 375 375| 375 375 375
Pearson 3277 ,364™| ,502™ 1| ,5017| ,334™| ,300™| ,287"
Correlation
Y4 . .
Sig. (2-tailed) | ,000|{ ,000( ,000 ,000{ ,000| ,000( ,000
N 375| 375 375 375 375| 375 375 375
Pearson ,188™| ,279™| ,272™"| ,501™ 1| ,538™| ,308™| ,268™
Correlation
Y5 . .
Sig. (2-tailed) | ,000| ,000| ,000| ,000 ,000| ,000( ,000
N 375| 375 375 375 375| 375 375 375
Pearson 263 ,307™| ,322"| ,334™| ,538™ 1| ,452™| 221™
Y6 Correlation
Sig. (2-tailed) | ,000| ,000( ,000| ,000( ,000 ,000| ,000
N 375| 375 375 375 375| 375 375 375
Pearson ,278™"| ,306™ | ,342™| ,3007| ,308™| ,452™" 1| ,460™
Y7 Correlation
Sig. (2-tailed) | ,000| ,000( ,000| ,000( ,000| ,000 ,000
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N 375
Pearson ,204™
Correlation

Sig. (2-tailed) | ,000
N 375

375
228"

,000
375

375
218"

,000

375

375
287"

,000
375

375
268"

,000
375

375
221"

,000
375

375
4607

,000

375

375

375

**_Correlation is significant at the 0.01 level (2-tailed).

Uji Reabilitas Variabel X1

Reliability Statistics

Cronbach's
Alpha

N of
Items

,739

Uji Reabilitas Variabel X2
Reliability Statistics

Cronbach's
Alpha

N of
Items

, (48

Uji Reabilitas Variabel X3
Reliability Statistics

Cronbach's
Alpha

N of
Items

,793

8

Uji Reabilitas Variabel X4
Reliability Statistics

Cronbach's
Alpha

N of
Items

,800

Uji Reabilitas Variabel Y
Reliability Statistics
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Cronbach's N of
Alpha Items

,801 8

Lampiran 4. Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardiz
ed Residual
N 375
Mean ,0000000
Normal Parameters*®  Std. 3,03654222
Deviation
Most Extreme AbS.O.IUte 055
Differences P05|t|ye 055
Negative -,053
Kolmogorov-Smirnov Z 1,058
Asymp. Sig. (2-tailed) ,213

a. Test distribution is Normal.
b. Calculated from data.

Lampiran 5. Uji Multikorealitas

Coefficients?

Model Unstandardized |Standardized| t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Beta Tolerance | VIF
Error
(Constant) 4,269 1,466 2,912| ,004
X1 211 ,054 ,1801] 3,942| ,000 ,692| 1,446
1 X2 177 ,045 ,1841 3,924| ,000 ,652] 1,535
X3 ,252 ,045 ,27415,580| ,000 ,596| 1,677
X4 ,213 ,046 ,229| 4,654| ,000 ,594] 1,683

a. Dependent Variable: Y
Lampiran 6. Uji Heterokedastisiditas
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Coefficients?

Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant 2,922 ,986 2,962 ,003
)
X1 ,057 ,036 ,098 1,589 ,113
1 X2 -,048 ,030 -,101| -1,595 ,112
X3 -,039 ,030 -,087| -1,311 ,191
X4 ,004 ,028 ,010 ,152 ,880
a. Dependent Variable: ABS2
Lampiran 7. Uji Regresi Linier Berganda
Coefficients?
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant 4,269 1,466 2,912 ,004
)
X1 211 ,054 ,180 3,942 ,000
L X2 177 ,045 ,184 3,924 ,000
X3 ,252 ,045 274 5,580 ,000
X4 213 ,046 ,229 4,654 ,000

a. Dependent Variable: Y

Lampiran 8. Uji Determinasi

Model Summary

Mode R R Square [ Adjusted R | Std. Error of
I Square the Estimate
1 ,6852 469 463 3,05291

a. Predictors: (Constant), X4, X1, X2, X3
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