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MOTTO: 

“Life can be heavy, especially if you try to carry it all at once, part of growing up 

and moving into new chapters of your life is about catch or releas. What I mean 

by that is, knowing what things to keep and what things to release. You can’t 

carry all things, all grudes, all updates on your ex, all enviable promotions your 

school bully got at the bedge fund his uncle started. Decide what is yours to hold 

and let the rest go.” -Taylor Swift 

 

 

“Sesungguhnya di setiap kesulitan pasti ada kemudahan, maka bersungguh – 

sungguhlah hingga kamu berhasil” 

 

 

“Apa yang kamu keluhkan hari ini adalah impian bagi org lain.” Jasdam (2019) 
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