LAMPIRAN

Lampiran I Kuesioner Penelitian
KUESIONER PENELITIAN

Pengaruh Harga, Kualitas Pelayanan, Content Marketing, Electronic Word
of Mouth terhadap Keputusan Pembelian Pelanggan Prabu Motor Ponorogo

Assalamu 'alaikum warahmatullahi wabarakatuh.

Perkenalkan nama saya Salas Fatkur Rohman Afif, Mahasiswa Fakultas Ekonomi
dan Bisnis yang saat ini sedang melakukan penelitian untuk memenuhi tugas akhir
(Skripsi) pada jenjang Strata 1.

Saya mengundang partisipasi Anda dalam penelitian ini.

Adapun kriteria partisipan dalam penelitian ini adalah:

1. Pernah membeli mobil bekas di Prabu Motor Ponorogo minimal satu kali.

2. Berdomisili di Jawa Timur bagian barat yang meliputi: Madiun, Ponorogo,
Magetan, Ngawi, Pacitan, Kediri, Tulungagung, Nganjuk, Blitar, dan
Trenggalek

Identitas diri dan informasi yang Anda berikan bersifat rahasia. Saya berkomitmen
untuk menjaga kerahasiaan data dan informasi yang Anda berikan. Seluruh data dan
informasi hanya dipergunakan untuk kepentingan penelitian semata. Akses
terhadap data hanya dimiliki oleh peneliti dan tidak diberikan pada pihak ketiga.

Jawaban yang Anda berikan tidak bernilai benar atau salah. Meskipun demikian,
sangat penting untuk memberikan jawaban sesuai dengan kondisi Anda sebenarnya.

Atas perhatian dan kesediaan Saudara/i untuk mengisi kuesoner ini, saya ucapkan
terimakasih.

I. Identitas Responden
Nama :
Usia :
[ 120 — 35 tahun
1> 35 tahun
Jenis Kelamin :
[ Laki-laki
[_1Perempuan
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Pendidikan Terakhir :

[1SD/SMP
[ 1SMA/SMK sederajat
[1Diploma/S1/S2/S3

Pekerjaan :
1 PNS/TNI/POLRI
[]Pegawai Swasta
[1Wirausaha

Domisili :

[1Madiun
[1Ponorogo
[1Magetan

[ INgawi
[1Pacitan

[ Kediri
[1Nganjuk

[] Tulungagung
[1Blitar

[] Trenggalek

Pengalaman Pembelian :
[]1Belum Pernah
[1Satu kali
[1Lebih dari satu kali

I1. Petunjuk Pengisian
Berilah tanda Check list (V) pada salah satu jawaban yang paling sesuai
dengan pendapat saudara. Kriteria penelitian :
TS : Tidak Setuju = skor 1
KS : Kurang Setuju = skor 2
N : Netral = skor 3
S : Setuju = skor 4
SS : Sangat Setuju = skor 5
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I1I. Pertanyaan Kuesioner
Daftar Pertanyaan Variabel Harga (X1)

No. | Pernyataan | TS|KS| N | s |SS

Keterjangkauan Harga

1. | Harga mobil bekas yang ditawarkan Prabu
Motor Ponorogo sangat terjangkau.

Kesesuaian harga dengan kualitas produk

2. | Harga mobil bekas yang ditawarkan Prabu
Motor Ponorogo sesuai dengan kualitas
produk.

Daya Saing Harga

3. | Harga mobil bekas di Prabu Motor Ponorogo
mampu bersaing dengan showroom lain.

Kesesuaian harga dengan manfaat

4. | Harga vyang ditawarkan Prabu Motor
Ponorogo sesuai dengan manfaat yang
dirasakan.

Daftar Pertanyaan Variabel Kualitas Pelayanan (X2)

No. | Pernyataan | TS |[KS|N |S |sS

Reliabilitas (reliability)

1. | Karyawan Prabu Motor Ponorogo
memberikan informasi yang jelas terkait
produk yang ditawarkan.

2. | Karyawan Prabu Motor  Ponorogo
memberikan solusi yang saya butuhkan terkait
mobil bekas.

Daya tanggap (responsiveness)

3. | Karyawan Prabu Motor Ponorogo melayani
dengan cepat.

4. | Karyawan Prabu Motor Ponorogo siap
tanggap dalam  melayani  permintaan
pelanggan.

Jaminan (assuranse)

5. | Karyawan Prabu Motor Ponorogo
mempunyai keahlian di bidang mobil bekas.

Empati (emphaty)

6. | Prabu Motor Ponorogo memberikan perhatian
terhadap pelanggan apabila terjadi masalah.

7. | Karyawan Prabu Motor  Ponorogo
memberikan yang saya butuhkan.

Bukti fisik (tangibles)

8. | Karyawan Prabu Motor Ponorogo melayani
pelanggan dengan ramah.
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Daftar Pertanyaan Variabel Content Marketing (X3)

No. | Pernyataan TS [KS [N |S [ss
Reliabilitas

1. | Informasi pada Content Prabu Motor Ponorogo

sangat bermanfaat.

Disbelief

2. | Informasi pada Content Prabu Motor Ponorogo

dapat dipercaya.

Persuasion Knowledge
3. | Content Prabu Motor Ponorogo mudah dipahami. | \ \ \ \
Daftar Pertanyaan Variabel Electronic Word of Mouth (X4)
No. | Pernyataan | TS [KS|N [S |sS
Membicarakan

1. | Ulasan di sosial media membicarakan Prabu

Motor Ponorogo yang positif.

Merekomendasikan

2. |Pada sosial media, banyak yang

merekomendasikan Prabu Motor Ponorogo.

Mendorong

3. | Saya membeli mobil bekas di Prabu Motor

Ponorogo karena membaca ulasan pada sosial

media.

Daftar Pertanyaan Variabel Keputusan Pembelian (Y)

No. | Pernyataan | TS |[KS [N |S [ss

Sesuai kebutuhan

1. | Mobil bekas di Prabu Motor Ponorogo sesuai
dengan kebutuhan saya.
Mempunyai manfaat
2. | Mobil bekas di Prabu Motor Ponorogo
mempunyai manfaat bagi saya.
Ketepatan dalam membeli produk
3. | Harga yang ditawarkan Prabu Motor
Ponorogo sesuai dengan keinginan saya.
Pembelian berulang
4. | Saya berminat untuk membeli mobil bekas

lagi di Prabu Motor Ponorogo.
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Lampiran 2 Tabulasi Data

Hasil Kuesioner Variabel Harga (X1)

Total

12
16
13

15
11
11

12

11

17
16
16
12
13
16
17
17
17
16
16
15
13
14

18
20
14
12
17
17
16

X1.4

X1.3

X1.2

X1.1
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17
19
17
15
20

11

17
10
18
10

19

16

11

19
17

19
14
18

18
18
12

18
16
13

19
10
13

19
10
18
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19
12
16
10
12
18
20
14
10
17
10
17
20

15
16
12
20

14
20
20
20
20
20
20

16
20
20
20

16
20
20

18
18
18
18
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19
19
15
17
15
18
17
12
16
20
20
20

14
20

19
20
20
20
20
20

16
10
12

12
20

17
20
20

19
20
20
20

12
17
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18
20
20
20
16
20
20
19
18
20

16
20

16
18
20
20

12
12
17
17
12
12
20
11
20
20

12
18
14
20
20

16
18
19
16
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15
15
14
15
16
16
18
17
15
19
17
19
17
20

17
17
19
18
16
15
14
19
15
17
15
20

15
17
14
18
17
17
17
15
12
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19
14
12
20
14
14
16
18
17
17

11

18
16
18
17
15

16
14
13

12
20

17
18
20

17
16
19
13

14
14
20
20

12
12
12
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20
10
15
19
17
17
20
16
17
20

12
20

12
15
15
17
14
13
13
12
14
18
11

18
18
18
14
19
14
15
18
18
18
18
14
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14
17
18
19
18

14
18
17
13
18
13
13
10
14
14
18
18
18
18
14
20
15
17
12
15
13
10

11

12
15
17
11

18
17
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17
12
15
14

11

15
13
12
12
14
13
15
12
13
18
15
16
16
18
11

10
17

11

12
10
16
12
16
17
14
13
18
20

16
16
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14
16
20
16
14
20
12
16
15
12
14
12
16
16
20
20

15
20
20

17
12
12
10
12
16
16
20

18
20

15
16
14
16
10
15
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18
20

Hasil Kuesioner Variabel Kualitas Pelayanan (X>)

Total

25

31

27

20

18
12
17
23

26

18
30
27

25

22
25

28

28

26

22

30
28

34

19
20

16
33
33
26

25

32
34
32
37
33

X2.8

X2.7

X2.6

X2.5

X2.4

X2.3

X2.2

X2.1
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36
32
40

27

35
22

34
26

21

37

16
31

27

37
35

21

37
28

36
20

36
37
23

18
36
33
26

37
21

30
36
22

34
33

16
25

16
19
36
40
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29

22
35

24
34
37
30
30
24
40

29
40

40

38

37
35

38
32

37
38
40

32
40

40

29

32
35

37
33
26

33

32
31

30
31

23

32
40

40

40
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35

40

38

37
40

40

40

40

32
21

19
16
17
40

36
40

40

40

40

40

39
24

37
32
38
40

40

32
40

40

32
31

40

32
40

33
35

37
40

24
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24
30

25

28

29

40

25

40

40

23

32
29

40

40

29

33
27

31

26

27

27

25

35

23

28

34
28

30
26

35

29

32
29

26

31

29

25

33

34
26
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33
31

37
30
33
31

34
30
30
32
33
33

30
29

34
33
28

34
35

29

30
31

28

19
29

29

35

30
32
31

27

25

24
40

32
24
31

33

32
40
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24
24
27

39
40

24
24
29

33
22

30
36
32
32
37
28

31

38
28

31

35

35

27

28

27

22

19
21

31

37
23

37
36
36
28

37
27

29

37
36

125



36
32
29

29

37
36
36
38
23

29
38
35

29

36
29

27

22

30
28

37
38

36
36
28

39
28

38

30
31

32
26

24
25

34
29

30
37
37
31

27
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33
28

31

30
29

29

26

30
28

29
28

27

27

27

31

29

34
23

29

30
27

24
22

32
24

32
33

32
28

40

40

30
32
22

32
40

32
27

40

24
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24
29

24
24
24
32
32
40

40

33
40

38

34
24
24
21

24
35

32
40

30
40

31

32
32
30
21

28

36
33

Hasil Kuesioner Variabel Content Marketing (X3)

Jumlah

12
13
12

11
11

12

X3.3

X3.2

X3.1
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13
14
12
12
15
13
12
14
13
12
13
12
12
14
13
12
10
12
11

13
14
14
11
13
14
12
14
12
12

11
15

11

14

11
13
12

14

15
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11
13
13

15

11
13

15
15

11

14
14

11
14
10

11
15

14
12

11

14

11
10
13
15
14
12
13
10
13
15

11

12

15

11
15
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15
15
15
15
15
12
15
15
15
12
15
15
14
14
14
15
14
12

11
13
12
12
10

11
12
15
12
15
12
15
15
15
15
15
15
15
12

11
11
12
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10
15
15
15
15
15
15
15
15

15
12
15
15
15
12
15
15
12
12
15
12
15
13
14
15
15
12

12

11
14
10
15
15

11
12
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15
15
15
15
12
15
14
14
14
12
14

11

14
13
13
13
13
14
12
14
13
12
12
13
13
12
12
12
10
10
12

12
12

11
12
12

11
13
12
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15
12
11

15
12
13
11

14
12
12
13
11
13
10
14

11
14
15
10
10

15

11

12
12
15

10
15
15

12
12

14
14
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15
13
14
14

11

12

12
10

14
13

11

12
13
15
10

14
13
14

11

14

11

12
13
13
13
15
11
11

14
13
13
13
10
13
13
15
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11

13
11

10

11
11
14
13
14
14

11
15

11

14

11
13
14
12
12
13
12
13
13
14
14
13
13
10
12

11
13
13
12
13
12
13
15
12
13
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14
14
14
14
14
13
13
14
14

10
12

12
14
15
13
15
15
14
12
15
12
15
12
15
15
12

14

12
12
15
15
14
15
12
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14

14
12
15

13
15
13
12
13
14

14
13
14

Hasil Kuesioner Variabel Electronic Word of Mouth (X4)

11

14
12

10

13
11

11

13
12
13
12

X4.3 | Jumlah

X4.2

X4.1
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13
13
12

14

13
12

11

12
12
15
13

14
14
15

13

12

11

13

14

11

14
14

14

139



10
14

13
12

14
13
10
12
11
11
13

12
13
11

13

14
15
11

14

14
15
11

12

15

12
15
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15
15
15
14
15
12
15
14
15
12
15
15
13
15
15
12
15
15
11

13
12
12
14

12
15
12
15
12
15
13
15
15
15
15
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15
12

15
15
15
15
15
15
15
15

15
12
15
15
15
12
15
15
12
13
15
12
15
14
15
14
15
12
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10
12
10
15

15
15

14
12
15
15
15
13
12
15
11
11

12

11

10
12
11
11

14

10
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12
12
15
14
12

14
12
12
13
12
12
12

11

12
15

12
13

12
10
11

12
13

12
12
12

12
13
13
11

14

11

12
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10
15

12
12
15

10
15
15

12
12

12
14
12
14
10
10
15

13
12
12
12
10
12
14
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12
14

14
13
15
11

14

11

13
14
13
14
15
11

12
13
13
14
15
10
12
13
14

11

14
10
10

11
11

13
14
14
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13
11

15
11

13
10
11

13
11

12
12
14
14

11

14
13
14

11

12
12
10
12

11

12
11
11

12

11

10
10
13
14
14
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13
10
13
12

10
12

12
13
15
10
15
15
10
12
12
12
15
12

11

15
10

13

12
12
15
15
12
15
12
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13

13
12
15
10
15
14

11

12

13

14

11

Hasil Kuesioner Variabel Keputusan Pembelian (Y)

Jumlah

12
16
14
10
14
11
15

17
18

17

16
16
14
16

Y.4

Y.3

Y.2

Y.1
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16
14
15
16
15
14
15
11
11

10
19
19
15

16
17
16
18
19
18
16
20

18

18
13

19

19
15
19
18

19
14
17

19
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19
13

19
13
13
19
14
14
18
10
18
18
15
17
10
14
18
20
15
12
18
11

18
20

12
16
12
20

19
20
20

19
18
18
16
15
18
18
18
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17
20
20
17
20
20
17
18
17
17
15
17
15
15
12
14
20
16
20
17
20
20
20
20
20
20
20
17
13

14
13
20
20
20
20
20
20
20
20
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12
20
16
18
20
20
16
20
20
18
20
20
16
20
17
20
16
20
15
13
14
14
14
14
20
13
20
20
13
14
16
20
20
16
19
16
17
17
15
15

153



15
16
13
15
15
11

16
16
16
19
16
17
16
16
15
17
17
17
17
15
17
16
15
16
14
14
17
16
16
20

14
20

15
17
15
17
16
16
16
17
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15
17
10
18
18
19
14
18
17
13
12
12
20
13
12
14
15
16
20
12
12
15
20
20
12
12
16
16
11

15
18
16
18
16
15
19
14
20

15
17
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16
15
16
14
12
13
12
15
19
14
18
17
18
13
19
15
18
19
19
18
19
14
19
19
16
19
18
13
17
19
18
15
18
14
15
11

15
14
19
19
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17
18
15
20
14
18
14
17
17
12
17
14
14
16
15
18
18
18
16
17
15
15
16
15
16
15
15
15
15
14
17
15
15
15
14
17
16
16
15
15

157



12
12
16
12
16
17
20
14
20
20
18
16
15
16
20
16
17
20
14
12
18
12
12
12
16
16
20
20
18
20
16
17
12
12
12
12
18
16
20
15
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20
18
14
18
18
11

18
17
16
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Lampiran 3 Hasil Uji Kuesioner

Hasil Uji Validitas Harga (X1)

Correlations
X1.1 X1.2 X1.3
XI1.1 Pearson Correlation 1 ,602™" ,548™
Sig. (2-tailed) 000 ,000
N 384 384 384
X1.2 Pearson Correlation ,602"" 1 ,662°"
Sig. (2-tailed) 1000 ,000
N 384 384 384
X1.3 Pearson Correlation ,548™ ,662™" 1
Sig. (2-tailed) ,000 ,000
N 384 384 384
X1.4 Pearson Correlation ,560™ ,639™ ,596™
Sig. (2-tailed) ,000 ,000 ,000
N 384 384 384
Total X1 Pearson Correlation 821" ,865™ ,829™
Sig. (2-tailed) ,000 ,000 ,000
N 384 384 384

**_ Correlation is significant at the 0.01 level (2-tailed).

Hasil Uji Validitas Kualitas Pelayanan (X2)

Correlations
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6
X2.1 Pearson 1,627 670" 572" ,639™ 4957
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 384 384 384 384 384 384
X2.2 Pearson ,627 1,682 518" 661" 482"
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 384 384 384 384 384 384
X2.3 Pearson ,670™ 682" 1,659 ,704™ ,521™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 384 384 384 384 384 384
X2.4 Pearson 5727 518" 659" 1,593 ,582™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 384 384 384 384 384 384
X2.5 Pearson 639" 661" 704" 593 1 ,459™
Correlation
Sig. (2-tailed) 000,000  ,000 000 ,000
N 384 384 384 384 384 384
X2.6 Pearson 495" 482" 5217 582" 459 1
Correlation
Sig. (2-tailed) 000  ,000  ,000  ,000 ,000
N 384 384 384 384 384 384
X2.7 Pearson 526 515 599" 570" 595" 430
Correlation
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X1.4 Total X1
,560™ ,821%
,000 ,000
384 384
,639™ ,865™
,000 ,000
384 384
,596*" ,829*"
,000 ,000
384 384
1 ,834
,000
384 384
,834 1
,000
384 384
X2.7 X2.8  Total X2
,526™ 535 ,803™
,000 ,000 ,000
384 384 384
515" 566 ,810™
,000 ,000 ,000
384 384 384
599" 592 ,862""
,000 ,000 ,000
384 384 384
570 550™ ,784
,000 ,000 ,000
384 384 384
595,601 ,835™
,000 ,000 ,000
384 384 384
430" 337 671
,000 ,000 ,000
384 384 384
1 ,740™ ,780""



Sig. (2-tailed) ,000

N 384
X2.8 Pearson ,535™

Correlation

Sig. (2-tailed) ,000

N 384
Total Pearson ,803™
X2 Correlation

Sig. (2-tailed) ,000

N 384

**_Correlation is significant at the 0.01 level (2-tailed).

Hasil Uji Validitas Content Marketing (X3)

X3.1 Pearson Correlation
Sig. (2-tailed)
N

X3.2 Pearson Correlation
Sig. (2-tailed)
N

X3.3 Pearson Correlation
Sig. (2-tailed)
N

Total X3 Pearson Correlation
Sig. (2-tailed)
N

**_ Correlation is significant at the 0.01 level (2-tailed).

,000
384
,566™

,000
384
,810™

,000
384

Correlations

,000
384
,592**

,000
384
,862"

,000
384

X3.1

384
492+
,000
384
,616*
,000
384
844
,000
384

Hasil Uji Validitas Electronic Word of Mouth (X4)

X4.1 Pearson Correlation
Sig. (2-tailed)
N

X4.2 Pearson Correlation
Sig. (2-tailed)
N

X4.3 Pearson Correlation
Sig. (2-tailed)
N

Total X4 Pearson Correlation
Sig. (2-tailed)
N

**_Correlation is significant at the 0.01 level (2-tailed).

Correlations

X4.1

384
715
,000
384
,598"*
,000
384
877
,000
384

000,000 000

384 384 384

,550 6017 337*"

000  ,000 000

384 384 384

784" 835 671™

000,000 000

384 384 384
X3.2 X3.3

492 ,616™

,000 ,000

384 384

1 453

,000

384 384

453 1

,000

384 384

807" ,822"

,000 ,000

384 384
X4.2 X4.3

715 ,598"

,000 ,000

384 384

1 ,639™

,000

384 384

,639™* 1

,000

384 384

,890"* ,860™*

,000 ,000

384 384

Hasil Uji Validitas Keputusan Pembelian (Y)

161

384
,740™

,000
384
,780™

,000
384

,000
384

384
,780™

,000
384

Total X3
,844™

,000
384

,807"

,000
384

,822™

,000
384
1

384

Total X4
877"

,000
384

,890™

,000
384

,860™

,000
384
1

384

,000
384
,780™

,000
384

384



Correlations

Y.1 Y.2 Y3
Y.1 Pearson Correlation 1 ,601™ ,543™
Sig. (2-tailed) ,000 ,000
N 384 384 384
Y.2 Pearson Correlation ,601°" 1 511
Sig. (2-tailed) ,000 ,000
N 384 384 384
Y.3 Pearson Correlation ,543* 5117 1
Sig. (2-tailed) 000 ,000
N 384 384 384
Y.4 Pearson Correlation ,521™ 537" ,576™
Sig. (2-tailed) 000 ,000 000
N 384 384 384
Total Y Pearson Correlation ,810" ,805™ 811
Sig. (2-tailed) 000 ,000 000
N 384 384 384

**_ Correlation is significant at the 0.01 level (2-tailed).

Hasil Uji Reliabilitas Variabel Harga (X1)

Reliability Statistics
Cronbach's Alpha N of Items
,856 4

Hasil Uji Reliabilitas Variabel Kualitas Pelayanan (X2)

Reliability Statistics
Cronbach's Alpha N of Items
914 8

Hasil Uji Reliabilitas Variabel Content Marketing (X3)

Reliability Statistics
Cronbach's Alpha N of Items
,760 3

Hasil Uji Reliabilitas Variabel E-WOM (X4)

Reliability Statistics
Cronbach's Alpha N of Items
,846 3
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Y4

521
,000

384
537
,000

384
,576™
,000

384

384
,825™
,000
384

Total Y

,810"
,000
384
,805™
,000
384
811
,000
384
,825™
,000
384

1

384



Hasil Uji Reliabilitas Variabel Keputusan Pembelian (Y)

Reliability Statistics
Cronbach's Alpha N of Items
,827 4
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Lampiran 4 Hasil Uji Asumsi Klasik

Hasil Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

N
Normal Parameters®?

Most Extreme Differences
Kolmogorov-Smirnov Z

Asymp. Sig. (2-tailed)
Monte Carlo Sig. (2-tailed)

a. Test distribution is Normal.

b. User-Specified

c. Based on 10000 sampled tables with starting seed 743671174.

Hasil Uji Multikolinieritas

Unstandardized
Coefficients

Model

1 (Constant)
Harga (X1)
Kualitas Pelayanan
(X2)
Content Marketing
(X3)
Electronic Word
Of Mouth (X4)

Mean
Std. Deviation
Absolute
Positive

Negative

Sig.
99% Confidence Interval

Coefficients?

Standardized
Coefficients

a. Dependent Variable: Keputusan Pembelian (Y)

Hasil Uji Heterokedasitas

Model

1 (Constant)
Harga (X1)
Kualitas Pelayanan
(X2)

Std.
B Error Beta
,589 ,442
,159 ,037 ,176
,101 ,022 211
,402 ,049 271
,406 ,042 ,356
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Std.
B Error Beta
2,005 ,292
-,034 ,024 -,123
-,032 ,015 -,218

164

Unstandardized

Lower Bound

Upper Bound

t
1,331
4,339
4,524
8,173

9,595

t

6,857
1,417
2,188

Sig.
,184
,000
,000

,000

,000

Sig.
,000

,029

Tolerance

,324
,246

484

,388

Residual

384
0

1
,062
,059
-,062
1,213
,105
,106°
,098
114

Collinearity Statistics

VIF

3,087
4,067

2,068

2,581

Collinearity Statistics

Tolerance VIF
,157 ,324 3,087
,246 4,067



Content Marketing ,029 ,033 ,063 ,886 376 ,484 2,068
(X3)
Electronic Word Of ,010 ,028 ,028 348,728 ,388 2,581
Mouth (X4)

a. Dependent Variable: Abs RES
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Lampiran 5 Hasil Uji Hipotesis

Hasil Analisis Regresi Linear Berganda

Coefficients?
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) ,589 ,442 1,331 ,184
Harga (X1) ,159 ,037 ,176 4,339 ,000
Kualitas Pelayanan (X2) ,101 ,022 211 4,524 ,000
Content Marketing (X3) ,402 ,049 271 8,173 ,000
Electronic Word Of ,406 ,042 ,356 9,595 ,000

Mouth (X4)
a. Dependent Variable: Keputusan Pembelian (Y)

Hasil Uji £
ANOVA?
Model Sum of Squares df Mean Square F
1 Regression 2564,737 4 641,184 373,997
Residual 649,761 379 1,714
Total 3214,497 383

a. Dependent Variable: Keputusan Pembelian (Y)

Sig.

,000°

b. Predictors: (Constant), Electronic Word Of Mouth (X4), Content Marketing (X3), Harga (X1), Kualitas

Pelayanan (X2)

Hasil Uji Determinasi (R?)

Model Summary®

Std. Error of the
Model R R Square  Adjusted R Square Estimate
1 ,8932 ,798 ,796 1,30935

a. Predictors: (Constant), Electronic Word Of Mouth (X4), Content Marketing
(X3), Harga (X1), Kualitas Pelayanan (X2)

b. Dependent Variable: Keputusan Pembelian (Y)
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