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Lampiran 1. 1 Kuesioner Penelitian

KUESIONER PENELITIAN

PENGARUH DIGITAL MARKETING, BRAND AMBASSADOR, DAN
ONLINE CUSTOMER REVIEW TERHADAP KEPUTUSAN PEMBELIAN
PRODUK SKINCARE SCARLETT WHITENING PADA PILIATFORM E-
COMMERCE SHOPEE

(Studi Kasus pada Mahasiswa Kota Madiun)

Kepada Yth,

Bapak/Ibu/Saudara/i
D1 Kota Madiun

Dengan Hormat,

Sehubungan dengan pelaksanaan kegiatan penelitian pada skripst mengenai
“Pengaruh Digital Marketing, Brand Ambassador, dan Online Customer Review
Terhadap Keputusan Pembelian Produk Skincare Scarlett Whitening pada Plaform

E-Commerce Shopee (Studi Kasus pada Mahasiswa Kota Madiun)”, dengan 1ni
saya sebagai peneliti:

Nama : Olivia Eka Syatfitri

NIM : 2003102219

Prodi : Manajemen

Fakultas : Ekonomi1 dan Bisnis
Universitas  : Unmiversitas PGRI Madiun

Memohon kesedian Bapak/Ibu/Saudara/1 pengguna shopee di Kota Madiun
pembelian produk skincare Scarlett Whitening untuk meluangkan waktunya guna
melakukan pengisian kuesioner yang telah disediakan tanpa ada paksaan.

Semoga partisipasi yang Bapak/Ibu/Saudara/i berikan dapat bermafaat untk

kepentingan pengembangan 1lmu pengetahuan. Atas kerjasama dan partisipasi yang
diberikan, saya ucapkan terimakasih

Hormat Saya,

Olivia Eka Syafitri
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KUESIONER PENELITIAN

PENGARUH DIGITAL MARKETING, BRAND AMBASSADOR, DAN
ONLINE CUSTOMER REVIEW TERHADAP KEPUTUSAN PEMBELIAN
PRODUK SKINCARE SCARLETT WHITENING PADA PLIATFORM E-
COMMERCE SHOPEE

(Studi Kasus pada Mahasiswa Kota Madiun)

e Nama e (Boleh diis1 misial)

e Jenis Kelamin
o Perempuan
o Laki-Laki
e Usia
18 — 21 tahun
22 — 25 tahun

O O

e Penghasilan

< Rp. 500.000

Rp. 500.000 - 1.500.000

Rp. 1.500.000 — Rp. 2. 500.000
> Rp. 2.500.000

O O O O

e Domisili
o Kota Madiun

e Sudah pernah melakukan pembelian produk skincare Scarlett Whitening di

Shopee minimal 1 kali:
o Sudah
o Belum

PETUNJUK PENGISIAN KUESIONER:
Pilih salah satu jawaban yang menurut saudara paling sesuai menurut saudara
dengan memberikan tanda (V) pada tempat yang tersedia.

KETERANGAN:
SS = Sangat Setuju S)
S = Setuju (4)
N = Netral (3)
TS = Tidak Setuju (2)

STS = Sangat Tidak Setuju (1)
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No

Pernyataan

Alternatif Jawaban

Digital Marketing (X1)
(Lombok & Samadi, 2022)

STS

TS

N

S

SS

Aksesibilitas (Accessibility)

1

2

3

4

S

Saya menggunakan aplikasi berbelanja karena
lebih mudah di akses.

Saya menggunakan aplikasi berbelanja karena
lebih mudah dan efektif waktu.

Interaktivitas (Interactivity)

Aplikasi yang disediakan memudahkan dalam
berbelanja dan dapat mengetahui produk yang
diinginkan

Aplikasi yang disediakan memudahkan dalam
pertukaran informasi kepada penjual dengan
jelas dan mudah dimengerti

Hiburan (Entertainment)

Pemilik toko memberikan hadiah untuk
pelanggan yang setia

Pemilik toko memberikan diskon ketika
sedan g ada event atau program baru Pada toko.

Kepercayaan (Credibility)

Dipercaya masyarakat karena memberikan
produk yang berkualitas

Kerahasiaan konsumen dalam berbelanja
selalu terlindungi

Informatif (Informativeness)

Memudahkan konsumen dalam mengetahui
jumlah produk yang tersedia

10.

Memudahkan konsumen dalam berbelanja
online dengan informasi yang update
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No Pernyataan Alternatif Jawaban
Brand Ambassador (X2) STS | TS | N S | SS
(Rushi et al., 2020)
Transference 1 2 | 3 | 4 <
1. | Selebriti yang digunakan oleh Scarlett
Whitening dapat diandalkan
2. | Selebriti  yang digunakan meningkatkan
kesadaran konsumen pada Scarlett Whitening
Congruence (Kesesuaian) 1 2 3 4 5
3. | Selebrit1 Scarlett Whitening mampu dipercaya
karena memiliki tingkat keahlian dalam
menyampaikan informasi
4. | Menurut saya antara image Scarlett Whitening
dengan selebriti yang digunakan sudah selaras
Kredibilitas 1 2 3 4 S
5. | Brand Ambassador Scarlett Whitening adalah
selebriti yang cukup lama dikenal
6. | Selebriti  Scarlett Whitening  memiliki
kredibilitas yang tinggi untuk mewakili
Scarlett Whitening
Daya Tarik 1 2 | 3 | 4 S
7. | Selebritt yang menjadi brand ambassador
produk Scarlett Whitening memiliki daya tarik
yang membuat saya juga ingin menggunakan
produk Scarlett Whitening
8. | Brand Ambassador Scarlett Whitening
memiliki daya taritk  pada  setiap
penampilannya
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No

Pernyataan

Alternatif Jawaban

Online Customer Review (X3)
(Lackermair, 2013)

STS

TS

N

S

SS

Kesadaran (Awareness)

1

2

3

4

5

Saya lebith mudah untuk menemukan
informasi produk skincare Scarlett Whitening
di Shopee karena review konsumen lain

Saya merasa adanya online customer review
pada platform e-commerce Shopee membantu
dalam menentukan pilihan pembelian

Frekuensi (F requency)

Saya merasa semakin banyak jumlah review
positif terhadap produk skincare Scarlett
Whitening maka semakin bailk reputasi
tersebut

Saya merasa dengan banyaknya jumlah
review terhadap produk skincare Scarlett
Whitening maka semakin baik kualitas produk
tersebut.

Perbandingan (Comparison)

Review produk skincare Scarlett Whitening di
shopee memberikan saya informasi mengenai
kelebihan dan kekurangan produk tersebut

Saya merasa dengan adanya review pada
platform e-commerce shopee dapat menjadi
perbandingan.

Pengaruh (Effect)

Saya merasa nyaman berbelanja pada
platform e-commerce shopee dengan jumlah
online customer review yang banyak.

Online customer review yang positif
mempengaruhi pendapat saya untuk memilih
produk skincare Scarlett Whitening
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No

Pernyataan

Alternatif Jawaban

Keputusan Pembelian (Y)
(Kotler & Amstrong, 2017)

STS

TS

N

S

SS

Tujuan dalam membeli produk

1

2

3

4

5

Saya membeli produk skincare Scarlett
Whitenin_g sesual dengan kebutuhan saya.

2,

Saya membel1 skincare Scarlett Whitening
karena selalu menawarkan Produk baru.

Pemrosesan informasi untuk sampai ke pemilik

3.

Saya melakukan pencarian informasi produk
sebelum membeli skincare Scarlett Whitening

4.

Saya membeli produk skincare Scarlett
Whitening setelah membandingkan situs lain.

Kemantapan pada sebuah produk

Saya membeli di shopee karena skincare
Scarlett Whitening produknya berkualitas.

Saya merasa yakin untuk membeli
skincare Scarlett Whitening di shopee

Memberikan rekomendasi kepada orang lain

7.

Saya akan merekomendasikan produk skincare
Scarlett Whitening kepada teman-teman

8.

Saya akan meyakinkan teman-teman untuk
membeli produk skincare Scarlett Whitening

Melakukan pembelian ulang

Saya merasa produk skincare Scarlett

Whitening sesuai dengan harapan saya

10.

Saya akan melakukan pembelian ulang jika
skincare Scarlett Whitening telah habis
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Lampiran 1. 2 Tabulasi Data

HASIL ANGKET DIGITAL MARKETING (X1)

Juml
ah

47

41

44

50
44
47

46

43

46

40
50

50
46

45

35
44
48

50
45

49
33
41

45

33
46

a9
42

43

38
42
47

472

33
43

41

43

40

20
40

Digital Marketing (X1)

X1.
4

X1

X1
9

X1
3

X1
7

X1.
6

X1.
c

X1.
>

X1
2

X1
1

No

20)
21

22
25

24
25

26

27

28

20

30
31

32
33

34
35

36
37

33
39
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Keputusan Pembelian (Y)

No | YI. | YL. | YL | YL | YL | YL | YL. | YL | YL | YL J“Eﬂa
1 | 2| 3| 4] 5|6 | 7|81 9] 0

83| 5 | 3 | 3 | 4 | 3 | 3 | 3| 4| 3| 4 35

384 | 4 | 3 | 3 | 4| 4 | 4 | 4 | 3 | 3 3 35

385 | 4 | 4 | 4 | 4 | 4 | 4 | 4 [ 4 | 4 | 5 41
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Lampiran 1. 3 Hasil Analisis Data

UJI VALIDITAS DIGITAL MARKETING
Correlations

Digital
X1.1 Marketin
A1 X121 X131 X14 | X15|X16 | X1.7|X1.8]| X1.9 0 g

X1.1 Pearson 1 530 .590 .434 .321 .485 .406 .386 .519 .441 728"

Correlatio < = - o - ks - = .

n

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .00O .000

tailed)

N 385 | 385 | 385| 385| 385 385| 385| 385| 385| 385 385
X122 Pearson .530 1 413 472 194 333 .398 .292 .390 .474 6307

Correlatio = it = i ol i - i A

n

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385]| 385| 385| 385| 385| 385| 385| 385 385
X1.3 Pearson 590 .413 1 573 .320 .478 .390 .387 .b55 .382 726"

Conaltn . ot ot ot ot t o t ,

n

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385 385| 385| 385| 385| 385 385
X1.4 Pearson .434 472 573 1| .328 | .415| .396 | .343 | .416 | .498 698"

Correlatio B e . = 5 5 = - .

n

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385 | 385| 385 385| 385 | 385| 385| 385 | 385| 385 385
X1.5 Pearson 321 194 320 .328 1 578 .429 .360 .360 .278 642"

Cerralatia i Bl = . o % = i :

n

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385 | 385| 385 385| 385| 385 | 385| 385 385
X1.6 Pearson .485 .333 .478 .415 .578 1| .465| .378 | 510 | .396 754"

Correlato = =t ot 5 i . = = .

n

Sig. (2- .000| .000| .000| .000| .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385 385| 385| 385| 385| 385| 385| 385 385
X1.7 Pearson .406 .398 .390 .396 .429 .465 1 .458 .356 .424 679"

Corelata - 2t o i i - - i :

n

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385 385| 385| 385| 385| 385| 385| 385| 385 385
X1.8 Pearson 386 | 292 | 387 | .343| 360 | .378 | .458 1 .463 .377 635"

Cartalato . ” - t ot ot ot ot .

n

Sig. (2- .000 .000 .000 .000 .000 .000 .00O0 .000 .000 .000

tailed)

N 385 | 385| 385| 385| 385 385| 385| 385| 385| 385 385
X1.9 Pearson 519 .390 .555 .416 .360 .510 .356 .463 1 .520 731"

Correlatio
n
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Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385] 385| 385| 385| 385| 385| 385 385
X1.10 Pearson 441 | 474 | 382 | .498 | 278 | .396 | 424 | .377 | .520 1 6817
- e i ) & i H o B “ e
n
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385| 385| 385 385
Digital Pearson .728 .630 .726 .698 .642 .754 679 .635 .731 .681 1
Mot (Corelto - ot ot ot - - ! - - .
g n
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385| 385| 385 385
**_ Correlation is significant at the 0.01 level (2-tailed).
UJI VALIDITAS BRAND AMBASSADOR
Correlations
Brand
X211 | X2.2 | X233 | X24 | X25 | X2.6 | X2.7 | X2.8 | Ambassador
X2.1 Pearson 1 .606° .558" 6117 481" 589" 510" 582" 760"
Correlation
Sig. (2- .000 .000 .000 .000 .000 .000 .00O0 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385 385
X2.2 Pearson .606~ 1 .B877 .6437 .426° 549" 579" 578 7707
Correlation
Sig. (2- .000 000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385 385
X2.3 Pearson 558" .587" 1 .6017 593" 5707 .623"7 .621° .805™
Correlation
Sig. (2- .000 .000 .000 .000 .000 .000 .00O0 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385 385
X2.4 Pearson 6117 .643" .6017 1 5317 .669° .569° .593" 806~
Correlation
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385 385
X2.5 Pearson  .4817 .426° .593" .531” 1 .567° 5917 .6517 763"
Correlation
Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385 385
X2.6 Pearson 589" 5497 5707 .669° .567° 1 .577 | .635 797"
Correlation
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385 385
X2.7 Pearson 5107 5797 6237 5697 5917 577 1 7707 833"
Correlation
Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385| 385| 385| 385| 385 385
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X2.8 Pearson 5827 | 5787 | 6217 | 5937 | .651" | 635 | .770" 1 857"

Correlation

Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
Brand Pearson .760° .770° .805" .806 .763° .797 .833" .857" 1
Ambassador Correlation

Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
**. Correlation is significant at the 0.01 level (2-tailed).
UJI VALIDITAS ONLINE CUSTOMER REVIEW

Correlations
Online
Customer
A3l | A2 | K33 | R34 | RED | X3 D | R3.L | A38B Review

X3.1 Pearson 1 .6347 5117 497" 5427 466~ .428° 445" 737

Correlation

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
X3.2 Pearson 634" 1 .635° .5407 537" .5337 .448" .544" 797"

Correlation

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
X3.3 Pearson 5117 635" 1 497" 566  .446" .334" .583" 748"

Correlation

Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
X3.4 Pearson 4977 540 497" 1 513" 497" 5517 .486~ 754"

Correlation

Sig. (2- 000 .000 .000 000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
X3.5 Pearson 5427 5377 566 .5137 11.6227 | 5127 | 574~ 795"

Correlation

Sig. (2- 000 .000 .000 .000 000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
X3.6 Pearson 466~ .5337 4467 4977 6227 1|.5688" | .563" 7697

Correlation

Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
X3.7 Pearson 428" 448" 334" 5517 5127 .588" 1|.530" 27"

Correlation

Sig. (2- 000 .000 .000 .000 .000 .00O .000 .000

tailed)

N 385| 385| 385| 385| 385| 385| 385| 385 385
X3.8 Pearson 4457 | 544 | 583"  .486 | .574 | .563"  .530" 1 775"

Correlation

Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000

tailed)
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N 385| 385| 385| 385| 385| 385| 385 | 385 385
Online Pearson 7377 7977 7487 7547 7957 769" 727" 775" 1
Customer  Correlation
Review Sig. (2- 000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385 | 385| 385| 385| 385| 385| 385 | 385 385
**_ Correlation is significant at the 0.01 level (2-tailed).
UJI VALIDITAS KEPUTUSAN PEMBELIAN
Correlations
Keputus
an
Y1.1 Pembelia
Y1.1 |1¥1.2|¥1.3|Y14 | ¥1D|Y1E|Y1.7|Y¥Y18|¥Y19 0 n
¥1.1 Pearson 1 .370 .516 .447 .503 .504 .461 .439 .501 .439 665"
Cortelat . - - ot . - . . .
on
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385| 385 385 385| 385| 385| 385| 385 300
Y1.2 Pearson .370 1 .383 .424 527 .499 570 .589 .523 .563 b7 o
Correlat ! = s 4 5 = 5 = :
on
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385 | 385| 385| 385| 385| 385| 385| 385 385
Y1.3 Pearson .516 .383 1 605 .478 .569 .420 .448 .406 .395 6627
Conalen = = = i % 2 - : A
on
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385 | 385 | 385 | 385| 385| 385| 385| 385 | 385 | 385 30D
Y1.4 Pearson .447 .424 .605 1| .655| .651 | .540 | .515| .447 | .500 734"
Correlat =) i = - i - = - .
on
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .0O0O .000
tailed)
N 385 | 385 | 385 | 385| 385| 385| 385| 385 | 385| 385 385
Y1.5 Pearson .503 .527 .478 .655 1 747 702 .638 .668 .615 833"
e . o 2 . oA - H 5 .
on
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385 | 385 | 385| 385| 385| 385| 385| 385 385
Y1.6 Pearson .504 .499 .569 .651 .747 1| .654| 652 | .614 | .626 834~
Correlat o - = - - . - . .
on
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385 385| 385| 385| 385| 385| 385 385 | 385 | 385 385
Y1.7 Pearson .461 .570 .420 .540 .702 .654 1 744 754 735 849~
Corrolat s = = 2 = X 5 6 !
on
Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 385| 385| 385 | 385| 385| 385| 385| 385 | 385| 385 385
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Y1.9

Y1.10
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Pearson
Correlati
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tailed)

N

Pearson
Correlatsi
on

Sig. (2-
tailed)

N

Pearson
Correlati
on
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tailed)

N

Pearson
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on
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N

439

.000
385
901
.000
385
439
.000

385
665
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.000

385

523

.000

385

563

.000

385

711

448

.000

385

406

.000

385

395

.000

385

.662

915

.000

385

447

.000

385

500

.000

385

734

.638

.000

385

.668

.000

385

.615

.000

385

.833

.000 .000 .000 .000 .000

385 | 385| 385| 385| 385

652

.000

385

614

.000

385

626

.000

385

.834

.000

385

744

.000

385

754

.000

385

135

.000

385

.849

.000

385

385

.682

.000

385

710

.000

385

.832

.000

385

.682

.000

385

385

176

.000

385

.823

.000

385

710

.000
385
776
.000

385

385
827

.000

385

169

832"

.000

385

823"

.000

385

827"

.000

385

385

**. Correlation is significant at the 0.01 level (2-tailed).
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UJI RELIABILITAS DIGITAL MARKETING
Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of Iltems
874 879 10

UJI RELIABILITAS BRAND AMBASSADOR
Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of Iltems
917 919 8

UJI RELIABILITAS ONLINE CUSTOMER REVIEW
Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of Iltems
897 897 8

UJI RELIABILITAS KEPUTUSAN PEMBELIAN
Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of Iltems

926 927 10
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UJI ASUMSI KLASIK

UJI NORMALITAS

One-Sample Kolmogorov-Smirnov Test
Unstandardized

Residual
N 385
Normal Parametersa® Mean .0000000
Std. Deviation 3.22491798
Most Extreme Differences Absolute .099
Positive 071
Negative -.099
Test Statistic .099
Asymp. Sig. (2-tailed) .081°¢

a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.

UJI MULTIKOLINEARITAS

Coefficients?
Collinearity Statistics

Model Tolerance VIF

1 (Constant)
Digital Marketing 472 2.119
Brand Ambassador 533 1.876
Online Customer Review .366 2.735

a. Dependent Variable: Keputusan Pembelian

UJI HETEROKEDASTISITAS

Coefficients?
Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 407 .564 721 381
Digital Marketing .049 .052 .029 8953 221
Brand Ambassador 073 .049 105 1.496 072
Online Customer Review 074 .066 .097 1.121 101

a. Dependent Variable: Abs_Res
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ANALISIS REGRESI LINEAR BERGANDA

Model Summary®
Change Statistics
Std. Error R

R Adjusted of the Square F Sig. F  Durbin-
Model R  Square R Square Estimate Change Change df1 df2 Change Watson
1 91972 844 841 3.23759 844 274.608 3 381 .000 1.971

a. Predictors: (Constant), Online Customer Review, Brand Ambassador, Digital Marketing
b. Dependent Variable: Keputusan Pembelian

ANOVA?
Model Sum of Squares Df Mean Square = Sig.
1 Regression 8635.324 3 2878.441 274.608 .000P
Residual 3993.637 381 10.482
Total 12628.961 384

a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Online Customer Review, Brand Ambassador, Digital Marketing

Coefficients?
Standardize

Unstandardize d Collinearity
d Coefficients Coefficients Correlations Statistics
Zero
Std. orde Partia Par Toleranc
Model B Error Beta t Sig. r I t e VIF
1 (Constant) 2.04 564 3.632 .00
8 0
Digital .196 .052 A57 | 3.753| 00| 624| .189| .10 472 2.11
Marketing 0 8 9
Brand .649 .049 525 | 1329 00| .779| .563| .38 533 1.87
Ambassado 6 0 3 6
r
Online 342 .066 247 | 5185 00| .716| .257| .14 366 2.73
Customer 0 9 5

Review
a. Dependent Variable: Keputusan Pembelian
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ANALISIS DESKRIPTIF
Statistics
Online
Brand Customer Keputusan
Digital Marketing ~ Ambassador Review Pembelian
N Valid 385 385 385 385
Missing 0 0 0 0
Mean 41.2312 32.8649 33.7740 39.9481
Median 41.0000 34.0000 34.0000 40.0000
Std. Deviation 4.60424 4.63877 4.14809 5.73480
Minimum 13.00 10.00 11.00 15.00
Maximum 50.00 40.00 40.00 50.00
X1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 3 .8 8 .8
2.00 2 D Lo 1.3
3.00 8 2.1 21 3.4
4.00 231 60.0 60.0 63.4
5.00 141 36.6 36.6 100.0
Total 385 100.0 100.0
X1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 3 .8 8 1.0
3.00 /4 1.8 1.8 29
4.00 142 36.9 36.9 39.7
5.00 232 60.3 60.3 100.0
Total 385 100.0 100.0
X1.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 3 .8 8 1.0
3.00 30 7.8 7.8 8.8
4.00 241 62.6 62.6 71.4
5.00 110 28.6 28.6 100.0
Total 385 100.0 100.0
X1.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 71 1.0 1.0 1.3
3.00 28 7.3 1.3 8.6
4.00 220 57.1 of 65.7
5.00 132 34.3 34.3 100.0
Total 385 100.0 100.0




X1.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 5 1.3 1.3 1.3
2.00 40 10.4 10.4 1.7
3.00 178 46.2 46.2 7.9
4.00 116 30.1 30.1 88.1
5.00 46 11.9 11.9 100.0
Total 385 100.0 100.0
X1.6
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 3 .8 .8 .8
2.00 9 2.3 2.3 3.1
3.00 95 24.7 24.7 27.8
4.00 186 48.3 48.3 76.1
5.00 92 23.9 23.9 100.0
Total 385 100.0 100.0
X1.7
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 2 1.0 1.0 1.3
3.00 50 13.0 13.0 14.3
4.00 262 68.1 68.1 82.3
5.00 68 17.1 167 100.0
Total 385 100.0 100.0
X1.8
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 8 2.1 271 2.3
3.00 33 8.6 8.6 10.9
4.00 272 70.6 70.6 81.6
5.00 P4 18.4 18.4 100.0
Total 385 100.0 100.0
X1.9
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 S 1.3 1.3 1.3
3.00 40 10.4 10.4 Pl
4.00 237 61.6 61.6 732
5.00 103 26.8 26.8 100.0
Total 385 100.0 100.0
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X1.10
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 3 .8 8 .8
3.00 23 6.0 6.0 6.8
4.00 178 46.2 46.2 53.0
5.00 181 47.0 47.0 100.0
Total 385 100.0 100.0
Digital Marketing
Cumulative
Frequency Percent Valid Percent Percent
Valid 13.00 1 3 D 3
20.00 1 3 3 D
21.00 q D D .8
24.00 3 Be 1.0
29.00 3 D 1.3
32.00 3 .8 .8 2.1
33.00 7 1.8 1.5 3.9
34.00 2 3 2 4.4
35.00 10 2.6 2.6 7.0
36.00 9 2.3 2.3 9.4
37.00 20 b2 5.2 14.5
38.00 32 83 8.3 22.9
39.00 36 9.4 9.4 32.2
40.00 47 12.2 12.2 44 .4
41.00 37 9.6 9.6 54.0
42.00 38 9.9 9.9 63.9
43.00 41 10.6 10.6 74.5
44.00 20 5.2 5.2 79.7
45.00 17 4.4 4.4 84.2
46.00 13 3.4 3.4 87.5
47.00 15 3.9 3.9 91.4
48.00 5 1.3 1.3 92.7
49.00 6 1.6 1.6 94.3
50.00 22 2.7 .1 100.0
Total 385 100.0 100.0
X2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 8 2.1 271 2.3
3.00 61 15.8 15.8 18.2
4.00 251 65.2 65.2 83.4
5.00 64 16.6 16.6 100.0
Total 385 100.0 100.0
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X2.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 D 3 3
2.00 13 3.4 3.4 3.6
3.00 7] 18.4 18.4 220
4.00 245 63.6 63.6 85.7
5.00 55 14.3 14.3 100.0
Total 385 100.0 100.0
X2.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 6 1.6 1.6 1.8
3.00 o2 13.5 13.5 15.3
4.00 217 56.4 56.4 1L
5.00 109 28.3 28.3 100.0
Total 385 100.0 100.0
X2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 B 3 3
2.00 9 2.3 2.3 2.6
3.00 56 14.5 14.5 17.1
4.00 245 63.6 63.6 80.8
5.00 74 19.2 19.2 100.0
Total 385 100.0 100.0
X2.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 8 2.1 2.1 2.1
3.00 44 11.4 11.4 135
4.00 137 35.6 35.6 49.1
5.00 196 50.9 50.9 100.0
Total 385 100.0 100.0
X2.6
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 7 1.8 1.8 2.1
3.00 42 10.9 10.9 13.0
4.00 252 65.5 65.5 78.4
5.00 83 21.6 21.6 100.0
Total 385 100.0 100.0
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X2.7
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 3 .8 .8 .8
2.00 16 4.2 4.2 4.9
3.00 68 177 | 474 22.6
4.00 135 35.1 35.1 S7.7
5.00 163 42.3 42.3 100.0
Total 385 100.0 100.0
X2.8
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 8 2.1 2 2.3
3.00 35 9.1 9.1 11.4
4.00 146 37.9 37.9 49.4
5.00 195 50.6 50.6 100.0
Total 385 100.0 100.0
Brand Ambassador
Cumulative
Frequency Percent Valid Percent Percent
Valid 10.00 1 3 D D
16.00 3 8 8 1.0
17.00 1 D B 1.3
21.00 3 .8 .8 2.1
22.00 5 1.3 1.3 3.4
23.00 1 3 3 3.6
24.00 15 3.9 3.9 1.5
25.00 3 8 8 8.3
26.00 4 1.0 1.0 9.4
27.00 7 1.8 1.8 112
28.00 10 2.6 2.6 13.8
29.00 14 3.6 3.6 17.4
30.00 25 6.0 6.0 23.4
31.00 31 8.1 g:1 31.4
32.00 43 j 112 42.6
33.00 28 7.3 7.3 49.9
34.00 29 1D .5 57.4
35.00 36 9.4 9.4 66.8
36.00 94 14.0 14.0 80.8
37.00 31 8.1 8.1 88.8
38.00 18 4.7 4.7 93.5
39.00 4 1.0 1.0 94.5
40.00 21 5D D0 100.0
Total 385 100.0 100.0

177



X3.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 D 5 5
2.00 6 1.6 1.6 2.1
3.00 22 T o 7.8
4.00 242 62.9 62.9 70.6
5.00 113 29.4 29.4 100.0
Total 385 100.0 100.0
X3.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2z k> b b
2.00 3 .8 .8 1.3
3.00 26 6.8 6.8 8.1
4.00 187 48.6 48.6 56.6
5.00 167 43.4 43.4 100.0
Total 385 100.0 100.0
X3.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 B 3 3
2.00 /1 1.0 1.0 1.3
3.00 24 6.2 6.2 1.5
4.00 134 34.8 34.8 42.3
5.00 222 ol S7.7 100.0
Total 385 100.0 100.0
X3.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 6 1.6 1.6 1.6
3.00 79 20.5 20.5 22.1
4.00 217 56.4 56.4 /8.4
5.00 83 21.6 21.6 100.0
Total 385 100.0 100.0
X3.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 5 1.3 1.3 1.6
3.00 27 7.0 7.0 8.6
4.00 213 55.3 093 63.9
5.00 139 36.1 36.1 100.0
Total 385 100.0 100.0
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X3.6
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 D 3 3
2.00 6 1.6 1.6 1.8
3.00 27 7.0 7.0 8.8
4.00 246 63.9 63.9 127
5.00 105 280 215 100.0
Total 385 100.0 100.0
X3.7
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 3 3 3
2.00 7 1.0 1.8 2
3.00 81 21.0 210 231
4.00 204 53.0 53.0 76.]
5.00 92 23.9 23.9 100.0
Total 385 100.0 100.0
X3.8
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 8 2.1 2.1 2.1
3.00 21 5.5 =D 1.0
4.00 173 449 449 920
5.00 183 47.5 47.5 100.0
Total 385 100.0 100.0
Online Customer Review
Cumulative
Frequency Percent Valid Percent Percent
Valid 11.00 1 3 D .0
14.00 1 2 3 B
16.00 2 2 D 1.0
20.00 2 Lo Ls 1.6
24.00 11 2.9 2.9 4.4
26.00 3 .8 8 5.2
27.00 3 .8 .8 6.0
28.00 6 1.6 1.6 [
29.00 8 2:1 2.1 9.6
30.00 13 4.9 4.9 14.5
31.00 25 SRS 6.2 21.0
32.00 47 122 12.2 33.2
33.00 29 Fgts 75 40.8
34.00 45 107 11.7 DED
35.00 47 122 12.2 64.7
36.00 50 13.0 13.0 7.7
37.00 34 8.8 8.8 86.5
38.00 14 3.6 3.6 90.1
39.00 8 2.1 2.1 92.2
40.00 30 7.8 7.8 100.0
Total 385 100.0 100.0
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Y1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 3 .8 .8 .8
2.00 6 1.6 1.6 2.3
3.00 26 6.8 6.8 9.1
4.00 146 37.9 37.9 47.0
5.00 204 23.0 53.0 100.0
Total 385 100.0 100.0
Y1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 3 .8 .8 .8
2.00 26 6.8 6.8 1.5
3.00 140 36.4 36.4 43.9
4.00 167 43.4 43.4 87.3
5.00 49 12.7 12.7 100.0
Total 385 100.0 100.0
Y1.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 D D D
2.00 5 1.3 1.3 1.8
3.00 22 <4 oud i<
4.00 206 D3:D D30 61.0
5.00 150 39.0 39.0 100.0
Total 385 100.0 100.0
Y1.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 D b k5
2.00 9 2.3 2.3 2.9
3.00 ol 8.1 8.1 10.9
4.00 249 64.7 64.7 75.6
5.00 94 24 .4 24 .4 100.0
Total 385 100.0 100.0
Y1.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 B D 5
2.00 7 1.8 1.8 2.3
3.00 39 10.1 10.1 12.5
4.00 262 68.1 68.1 80.5
5.00 75 19.5 195 100.0
Total 385 100.0 100.0
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Y1.6
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 D 5 5
2.00 12 3.1 3.1 3.6
3.00 49 12:7 127 16.4
4.00 233 60.5 60.5 76.9
5.00 89 23.1 23.1 100.0
Total 385 100.0 100.0
Y1.7
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 /1 1.0 1.0 1.0
2.00 11 2.9 2.9 3.9
3.00 58 15.1 15.1 19.0
4.00 246 63.9 63.9 82.9
5.00 66 171 1.1 100.0
Total 385 100.0 100.0
Y1.8
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 3 .8 .8 .8
2.00 1r 4.4 4.4 0.2
3.00 113 29.4 29.4 34.5
4.00 196 50.9 50.9 85.5
5.00 56 14.5 14.5 100.0
Total 385 100.0 100.0
Y1.9
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 D D ]
2.00 12 3.1 3.1 3.0
3.00 65 16.9 16.9 20.5
4.00 236 61.3 b1.5 81.8
5.00 70 18.2 18.2 100.0
Total 385 100.0 100.0
Y1.10
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 5 1.3 1.3 1.3
2.00 17 4.4 4.4 7 4
3.00 84 21.8 21.8 2.0
4.00 197 S5 o1.2 78.7
5.00 82 213 213 100.0
Total 385 100.0 100.0
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Keputusan Pembelian

Cumulative
Frequency  Percent  Valid Percent Percent

Valid  15.00 1 3 3 3
16.00 1 3 3 0
19.00 2 5 9 1.0
20.00 1 3 3 1.3
22.00 2 .5 9 1.8
24.00 4 1.0 1.0 2.9
25.00 3 .8 .8 3.6
27.00 1 3 3 3.9
28.00 1 3 3 4.2
29.00 1 3 3 4.4
30.00 9 2.3 2.3 6.8
31.00 3 .8 .8 7.5
32.00 2 5 9 8.1
33.00 6 1.6 1.6 9.6
34.00 13 3.4 3.4 13.0
35.00 9 2.3 2.3 15.3
36.00 8 2.1 2.1 17.4
37.00 20 5.2 5.2 22.6
38.00 28 7.3 7.3 29.9
39.00 30 7.8 7.8 ar.r
40.00 57 14.8 14.8 52.5
41.00 41 10.6 10.6 63.1
42.00 37 9.6 9.6 (2.7
43.00 18 4.7 4.7 77.4
44.00 21 9.5 9.5 82.9
45.00 16 4.2 4.2 87.0
46.00 9 2.3 2.3 89.4
47.00 11 2.9 2.9 92.2
48.00 6 1.6 1.6 93.8
49.00 4 1.0 1.0 94.8
50.00 20 5.2 5.2 100.0
Total 385 100.0 100.0
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