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Penelitian ini bertujuan untuk mengetahui pengaruh mata kuliah kewirausahaan,
lingkungan sosial, literasi keuangan dan e-commerce terhadap minat berwirausaha mahasiswa
melalui efikasi diri sebagai variabel intervening. Jenis penelitian ini yaitu penelitian kuantitatif
dengan sumber data primer. Teknik pengumpulan data menggunakan purposive sampling. Jumlah
populasi sebanyak 982 mahasiswa dan sampel sebanyak 284 responden. Teknik pengumpulan data
melalui kuisioner dan teknis analisis data menggunakan SmartPLS. Analisis data menggunakan
Measurement Model Evaluation (Outer Model), Structural Model Evaluation (Inner Model), dan
Goodness of Fit. Hasil penelitian menunjukkan bahwa : (1) mata kuliah kewirausahaan tidak
berpengaruh positif terhadap minat berwirausaha. (2) lingkungan sosial berpengaruh positif
terhadap minat berwirausaha. (3) literasi keuangan berpengaruh positif terhadap minat
berwirausaha. (4) e-commerce berpengaruh positif terhadap minat berwirausaha. (5) efikasi diri
berpengaruh positif terhadap minat berwirausaha. (6) efikasi diri tidak memediasi hubungan antara
mata kuliah kewirausahaan dan minat berwirausaha. (7) efikasi diri memediasi hubungan antara
lingkungan sosial dan minat berwirausaha. (8) efikasi diri memediasi hubungan antara literasi
keuangan dan minat berwirausaha. (9) efikasi diri memediasi hubungan antara e-commerce dan
minat berwirausaha.
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ABSTRACT
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This study aims to determine the influence of entrepreneurship, social environment,
financial literacy and e-commerce courses on students' interest in entrepreneurship through self-
efficacy as an intervening variable. This type of research is quantitative research with primary data
sources. The data collection technique uses purposive sampling. The total population is 982
students and the sample is 284 respondents. Data collection techniques through questionnaires and
data analysis techniques using SmartPLS. Data analysis uses Measurement Model Evaluation
(Outer Model), Structural Model Evaluation (Inner Model), and Goodness of Fit. The results of
the study show that: (1) entrepreneurship courses do not have a positive effect on entrepreneurial
interest. (2) the social environment has a positive effect on entrepreneurial interest. (3) financial
literacy has a positive effect on entrepreneurial interest. (4) e-commerce has a positive effect on
entrepreneurial interest. (5) self-efficacy has a positive effect on entrepreneurial interest. (6) Self-
efficacy does not mediate the relationship between entrepreneurship courses and entrepreneurial
interest. (7) Self-efficacy mediates the relationship between the social environment and
entrepreneurial interest. (8) self-efficacy mediates the relationship between financial literacy and
entrepreneurial interest. (9) Self-efficacy mediates the relationship between e-commerce and
entrepreneurial interest.
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